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Irresistible! 
Wie perfumers have vied with each 
other to devise new and novel pack- 

ages for powders, cosmetics and extracts, 
soap has been permitted to lag behind. 


















Yet, see what a wrapping of crystal-like 
Cellophane will do! See how it adds the 
touch of individuality which puts soap in 
the de luxe toiletries class! ; oY 


For Cellophane, plain or in dainty colors, 

not only protects and presents your prod- 

uct at its best, but lends an air of quality 
ees, . . e e ° 

(7 - which makes its appeal irresistible. 
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opis ne tiet use wrap a@ sample of.your prot, 
uct in’ Zellophane. You wilk be ssur- 


oc. a da inereases ail appeal. 


DU PONT CELLOPHANE CO., Ine. 
Sales Offices: 40. We: st 40th St. -» New York City 
aa as Plant and Executive Offices: Buffalo, N. Y. 


Canadian Agents: 
WM. B. STEWART & SONS Fi j 
64 Wellington St., W., Toronto, Canada ; 
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“PLAIMAR’ OI 


«Plaimar” Sandalwood Oil 
for 


Manufacturers of Soaps and Disinfectants 


6¢ FQ LAIMAR” OIL of SANTALUM CYGNORUM will save 
you from 30 to 50% on vour Oil of Sandalwood. It has 
been used successfully, both in this country and abroad, for over 


four vears. 


It conforms to the requirements of all Pharmacopeas for 
solubility and possesses to a remarkable degree that natural sweet 
odor of fresh sandalwood. You can use it, without hesitation, in 
the manufacture of your soaps or disinfectants. 


A guaranteed analysis is supplied with every shipment. Let 
our samples tell the story. 
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Cc ~ 
Sol. in 70% Alcohol............cesseeee 11 in 6 vols. 
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A Shortage of Ships or Oil? 

Reports from the Philippines state that 
plenty of coconut oil is available there, and 
lack of supplies in the American market are 
due solely to the inability to secure ship  bot- 
toms to transport the oil to the United States. 
The ships have been diverted to other trade 
channels temporarily, principally to the China 
trade. In a month or so, report has it, the 
hoats will return to the Philippine route and 
bring plenty of coconut oil to the States. What 
will happen to the market then, will depend 
entirely upon the rate at which the oil arrives 
in the American market and is available to 
consumers. If large quantities are brought in 
at one time, a drop in price may be quite sharp, 
while on the other hand, a steady flow of ship- 
ments may be absorbed without causing any 
severe break. 

The higher prices for coconut oil which have 
been in effect for the past few months, have 
brought up the question of what is a fair price 
for this oil. Importers state that the market 
had been too low for a long time, and that a 
scarcity has been necessary to impress the dire 
possibilities of a material reduction in output 
on the minds of consumers. There appears to 
he a well-founded impression among the oil 
trade that the price of Manila coconut should 
never be lower than ten cents in the weakest 
market and that a figure above this minimum 
should represent a fair average price. They 
back their opinions with production and import 
costs. 

Whatever may be a fair price for coconut oil, 
nothing except supply and demand can ever 
determine the market. Over a long period of 
years, this law will divide quite evenly the 
fluctuations of the market which favor either 
buver or seller. Right at the mement, the 
thing of interest to the soaper is the question 
of current coconut oil stocks and prices. Like 


a 
large stocks might just as well be imaginary 
as real, as far as the consumer is concerned, if 
adequate transportation facilities are lacking. 


iny. product shipped from a great distance, 


Trade associations are one of the most con- 
structive factors in American business today. 
/f an industry has one, it is dollars-and-cents 
for every manufacturer to 


COMMON SCUSC 


belong. 


The Market for Glycerin 

During the past six weeks, the developments 
in glycerin have been spectacular, but not alto- 
vether unexpected. Several leading refiners of 
vlycerin stated as long ago as early September 
that a sharp rise in the glycerin market would 
develop betore the close of 1925. Although 
apparent reasons are not always the real causes 
hehind market movements, two outstanding in- 
fluences seem to have brought about the thirty 
per cent rise in refined glycerin prices. 

The most apparent cause of higher prices 
has been the demand for glycerin anti-freeze 
solutions for automobile radiator use. The 
fact that five of the large soap makers have put 
out branded glycerin solutions this vear and 
pushed them hard, has undoubtedly accounted 
for much additional glycerin consumption. 
The fact that glycerin is particularly well 
adapted for this use, gives credence to the he- 
lief that this is likely to he a permanent and 
expanding seasonal business. 

Up until quite recently, war-time surplus 
stocks of explosives have exerted a bearish in- 
fluence indirectly on the glycerin market. 
Powder production has not been what it would 
have been .if these surplus materials had not 
existed. They are believed to have been 
cleaned off the market and current demand is 
now being met by current production quite 
fully. This, in turn, has thrown a heavier de- 





Insecticide and Disinfectant Section Begins on Page 41 
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mand into the glycerin market and tended to 
force up prices. 

Both influences indicate that they will have 
more than a passing effect on glycerin prices. 
The heavier demand for glycerin has the ear- 
marks of something permanent. Of course, 
imported crudes can always play havoc with 
the domestic market. Nevertheless, the ad- 
vance in prices recently occurred in the face of 
heavy imports from France which were ab- 
sorbed here without appreciable effect on 
values. 

All facts considered, with glycerin prices at 
higher levels, the position of the soaper is con- 
siderably better. Five cents per pound diifer- 
ence in glycerin prices is a boon to the soap 
industry in the face of lean profits and keen 
competition in soap sales, 


The insecticide salesman who released a 
bottle full of fleas amid the plush 
a Los Angeles theatre was the world’s most 
versatile business builder. 


The Backfire from Untrue Advertising 
“Self praise is no recommendation”. This 
applies to consumer advertising as well as to 
everyday life. Bare, bald statements that this 
or that is the zenith of perfection, are usually 
discounted heavily by consumers. Why ? 

Not so long ago, a careful test of the truth- 
fulness of advertising claims was carried on in 
various parts of the United States. The test 
applied chiefly to department stores and their 
advertising, although its principles apply quite 
directly to every product which is advertised to 
the ultimate consumer, Out of a large number 
of purchases, made carefully by experienced 
shoppers, a careful check-up showed that al- 
most seventy per cent of the goods did not 
come up to their advertising claims. 

The results of this truth-in-advertising test 
might have been news to those who conducted 
it, but to the man on the street, they mer 
verified his experiences of some vears. Every- 
body has become accustomed to reading 
advertising announcements composed almost 
wholly of superlatives. Extravagant claims for 
every type of product, good, bad or indifferent, 
have been common for many a day, Some 
manufacturers evidently think still that to make 
the public believe that they have a fairly good 
product, they must exaggerate several hundred 
per cent in telling about it in their advertising. 
As a consequence, this striving to outdo the 
other fellow in extravagance of claims has 


built up a school of retail advertising which 
specializes in assinine drool. That it is danger- 


cushions of 


ous, misleading, and unquestionably harmful 
to the cause of all retail advertising, is a cer- 
tainty, 

No manufacturer, or anybody else who sells 
a product to the general public, can carry on an 
orgy of exaggeration in advertising indefinitely 
without permanent injury to the reputation of 
his house and his goods. The modern idea 
in consumer advertising is conservatism, strict 
adherance to the facts, and the building of 
public good will. Any retail establishment 
which violates these principles in advertising 
the product of a manufacturer is doing definite 
harm to this manufacturer, and deserves to be 
censured for the practice. 


A manufacturer who loses a hundred com- 
petitive bids is better off than the house which 
secures one contract and loses money in ful- 
filling it. Winning bids are not always profit- 
able bids. 


Are Sales 

That insecticide sales, that is, sales of house- 
hold insecticides against ordinary insect pests, 
are greater in the warm weather, is not news 
to any manufacturer. Tl*or this reason, sales 
efforts, particularly advertising, are negligible 
in the fall and winter. Manufacturers merely 
take it for granted that household insect ex- 
terminators cannot sell in the winter, and let it 
go at that. 

With few exceptions, insects are almost as 
much of a nuisance during the cold months as 
during the summer. Of course, flying insects, 
such as flies and mosquitoes, are almost com- 
pletely absent in most sections of the country, 
but in the case of roaches, bedbugss, ants, fleas, 
moths, and some other pests, the average 
dwelling is almost as suitable for their com- 
fort in winter as in summer. I[n nearly all 
sections of the United States, these latter are 
a year around nuisance. 

No manufacturer can sell insecticides in 
winter unless he tries. That the field is. still 
there, perhaps not to as great an extent as im 
summer, but in sufficient breadth to warrant 
active sales efforts, is a certainty. The busi- 
ness can be had by those manufacturers who 
are willing to do the educational work and 
sales promotion to get It. 


Insecticide Seasonal? 


Soapmakers who find themselves confronted 
with high raw material costs and almost a 
fixed price for finished goods, are unquestion- 
ably between the “devil and the deep sea.” 
Eventually, the sea of high costs may recede, 
but in the meantime, while waiting for the re- 
cession, why not discuss the matter of higher 
prices for finished products with the devil? 








1925 





miul 
cer- 


sells 
nan 
itely 
n of 
idea 
trict 
yr of 
nent 
sing 
inite 
o be 


‘OMl- 
hich 

ful- 
‘otit- 


The Clarification of Liquid Soaps 


Infusorial Earth in Filter Press in. Place of Settling, or Pulp and 
Paper Filters, as a Means of Speeding 
Up Production 


by Epwin C. ALForD oF T, 


considered a difficult problem by many 
manufacturers, and especially by the 
small producers. Many manufactur- 
ers have allowed their finished mate- 





rial to stand in storage tanks for long 

periods to clarify it by settling. 
(thers have used suction filters, gravity filters, 
pulp filters and filter presses, using filter paper 
as a filtering medium. All of these methods 
are slow and expensive both on account of the 
quantity of finished material tied up, the paper 
pulp or filter paper that is used and the labor 
involved. ‘The use of a filter press with infu- 
sorial earth as a filtering medium has revolu- 
tionized the clarifica- 
tion of liquid soap. 
Using a small percent- 
age of inexpensive fil- 
tration aid and a small 
filter press, large quan- soap. 
tities of material can 
be filtered in a days} 
with lower operating 
and upkeep charges. 

The usual method 
of procedure is to 
mix | or 2 per cent of 
infusorial earth with 
the finished soap, agi- 
tating the batch by 
some suitable means 
to keep the earth in 
suspension and pump 
it through a filter = 
press. In some cases 
gravity feed may be used, but ordinarily it is 
not convenient to place the supply tank at a 
sufficient elevation to produce the necessary 
pressure. 

The best type of pump to use is a steam 
driven pump with special valves made to handle 
gritty materials, the advantage of a steam 
driven pump being that the number of strokes 
per minute, and therefore the output, can be 
easily controlled by throttling the steam valve. 
For the best filtration of liquid soap, a very 
uniform pressure is necessary, as a sudden 
pressure fluctuation of 5 or 10 pounds forces 


article. 


Like every other article of commerce, 
good looks ts essential to a finished liquid 
Dull, cloudy soaps are not wanted, 
even though their detergent and other 
properties may be superior to a competing 
Clear sparkling brilliance is the 
desire of every liquid soap manufacturer, 
hence the time and money which are spent 
on filtration and clarification. Mr. Alford 
ts an authority on liquid soap clarification 
and his discussion of the subject is based 


problems ti this field—The Editor. 


SHRIVER & Co, 


He clarification of liquid soap has been: the solids through the filter cloth and causes a 


turbid filtrate. 


T the beginning of the filtration, the neces- 
sary pressure is low, but as the cake of 
earth and solids out of the soap increases in 
thickness, it is necessary to use more and more 
pressure to keep up a good rate of filtration. 
At the end of a evele when a solid cake of im- 
purities has been formed in the press, the filter- 
ing pressure necessary is about 60 pounds. It 
is Important to obtain a hard cake of solids so 
that the loss of soap is minimized. hard 
cake also facilitates cleaning of the press and 
eliminates a good deal of the cleaning which 
would be necessary if a soft, mushy cake were 
formed. 
7 The best method of 
installation is to have 
a pump with a capac- 
itv larger than that of 
the filter press, and 
by-pass part of the 
liquid back to the sup- 
ply tank. The liquid 
returned to the tank 
will help to agitate the 
batch so that the infu- 
sorial earth will not 
settle. The pump can 
be so regulated that it 
requires little attention 


on wide practical experience in solving after it is once in- 


stalled. 

The filter press may 
be of either the closed 
delivery or open de- 
livery type. In the closed delivery type the 
filtered material is delivered into a_ closed 
header which is piped through the head of 
the press. The filtered soap is delivered 
from this point through a closed pipe. The 
destination of the filtered material may be 
above the filter press and no other pump is 
necessary. A special form of a closed delivery 
filter press is called the visible discharge type 
in which the filtered material from each cham- 
ber goes through a sight glass so that it can be 
watched carefully. In the open delivery press 
each chamber discharges through a cock into 
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an open trough; from this trough the filtered 
material runs by gravity or is pumped to its 
destination. 

fn an open delivery press, the filtrate from 
cach plate is discharged separately into an open 
trough so that the operator can watch the 
streams and be sure that each chamber is filter- 
ing satisfactorily, and if one chamber 1s not 
iltering satisfactorily, it can be shut off and 
the rest of the press can be operated as usual. 
This is an advantage over the closed delivery 
press in which the streams of filtrate from the 
chambers are combined into one outlet, so that 
if any one chamber is letting cloudy material 
pass, the whole stream is contaminated and it 
is necessary to take down the whole press and 
look for the defective cloth. The disadvantage 
of an open delivery press is that the material 
must be run to its destination by gravity or re- 
pumped if it is to be delivered at a higher level. 

The filtering medium used is a heavy spe- 
cially woven filter cloth which holds back solids, 
at the same time passes liquid freely and is 
heavy enough and strong enough so that it is 
not easily damaged. Duck, canvas and other 
types of heavy cloth are not suitable for fil- 
tration. 

Temperature Is Important 

[OUID soaps have a property of precipitat- 

ing the harder soaps, albuminous materials, 
cte., on cooling, and this precipitation is pro- 
If a soap is properly filtered at 60 
deg. F., it will remain clear at that temperature, 
hut may be very cloudy at 50 deg. F., and still 
more cloudy at 40 deg. F. It is absolutely 
necessary, therefore, to filter liquid soap at or 
below the temperature at which it is desired 
to have it remain clear, and the loss occasioned 
by filtering at low temperature is very much 
smaller than one would think by looking at the 
cloudiness of the chilled unfiltered soap. 

It has been thought imp issible to filter sé ap 
clear and have it remain clear unless it were 
aged for some time; but this is not the case. 
The secret in obtaining a clear soap is in hav- 
ing a thorough saponification, and after that 
thorough and proper filtration. It is some- 
times of advantage to let the soap stand a few 
days in its final state just before filtration, and 
this can easily be arranged by having shortag: 
facilities enough to store three days’ production 
[t is not necessary, however, to do this in most 
cases. 

When using a filter press for clarifying the 
finished soap, it is possible to use a poorer grade 
of oil inasmuch as any foots or dirt which may 
he contained in the oil are removed from the 
finished soap with little loss of soap, whereas 
soap made from the same grade of oil clarified 


oressive. 





by settling, would show a considerable loss due 
to the amount of scap remaining in the settled 
foots. 

The Method of Operation 

After the press is properly clothed with cloth 
(no paper required), the required amount of 
infusorial earth is added to the batch of soap 
which is ready to be filtered. This is mixed 
thoroughly, the pump is started and soap ts 
pumped into the press at not over five pounds 
pressure. It is sometimes necessary to return 
the first few gallons to the unfiltered soap tank, 
inasmuch as it is necessary to form a. slight 
cake of earth on the cloth before brilliant filtra- 
tion is possible. .\ rate of filtration of from 
2 to 4 gallons of soap per square foot of filter- 
ing area per hour is considered satisfactory. 

As the cake builds up, the rate of filtration 
slows down and the pump pressure is increased 
gradually from time to time until the press is 
filled. This is indicated by the rapid increase 
in pressure, and a decrease in filtration. Ata 
point determined by previous operation, the 
pump is shut off; if compressed air is available 
the filter press is blown for a few minutes to 
remove excess liquid soap, and is then ready 
for cleaning. The filter press is then opened 
and a dry, easily handled cake is removed 
from it. 

It is not necessary to scrape the cloths, but 
it is necessary to wash them occasionally. — It 
is only a few minutes’ work to lump the cake 
and prepare for a new run. The size of the 
filter press can be figured so that it will be 
necessary to clean it not oftener than once a 
dav or even less often if so desired. 

Costs by the Infusorial Method 

Using a filter press, with a filtering area of 
100 square feet, it will be possible to run 
through from 1,000 to 3,000 gallons of liquid 
soap in 10 hours and dump the cake only once 
aday. The cost of filtration for raw material, 
labor and power would be approximately as 
follows: 


DAMON aca carves witgnds di encoseiere sb heer ease $2.00 
Intusorial Hath: o.oic ics. canes 4.80 
Miter Glee icone oacc a mdaradceld 1.00 
OME us nutekyos aa tatoos 25 
MIGREAN co; oe:coie'e.ai-arieeaed, Se% S48 BAAN $8.05 


Figuring a safe average of 2,000 gallons, the 
cost exclusive of overhead would be approxi- 
mately four-tenths of a cent a gallon. Tf prop- 
erly operated, the maintenance charges on a 
filter press outfit are practically nothing, with 
the exception of the filter cloths, which have 
been figured in the above cost. ; 


Liquid soap filtered through a filter press 
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with infusorial earth as a filtering aid is bril- 
liant and sparkling. Either alcoholic or non- 
alcoholic soaps may be filtered, and it is possi- 
ble to handle even 60 per cent soaps so long 
as they are not too viscous to flow. Constant 
supervision of the filter press is not necessary. 
The operators working in the near vicinity can 
look at the press occasionally and spend the 
rest of their time at their regular work. The 
only time that a filter press requires constant 
attendance is for approximately a half hour 
when it is being cleaned. : 


Imports of essentials oils into the United 
States during September, according to the De- 
partment of Commerce, were as follows: 
Bergamot, 7,570 pounds, valued at $30,317; 
citronella and lemongrass, 83,495 pounds, 
valued at $63,568; lavender and spike lavender, 
2,084 pounds, valued at $9,832; lemon, 16,325 
pounds, valued at $24,810; orange, 15,328 
pounds, valued at $36,859; other oils, 111,189 
pounds, valued at $190,226. 


Mexico was the largest export laundry soap 
customer of the United States in September of 
this year, 1,391,761 pounds being shipped. In 
toilet soaps, Cuba received the biggest ship- 
ments from this country, a total of 79,152 
pounds. Canada was second with 70,316 
pounds. 


Total exports of all soaps from the United 
States during September approximated 6,500,- 
000 pounds of which 5,250,036 pounds were 
laundry soaps, and 548,715 pounds were toilet 


sOaDs. 


Over 355,000 acres of islands of the Scottish 
coast, owned by the late Lord Leverhulme, will 
he offered for sale. The islands include a num- 
her of fine fishing stations and game preserves. 





Saponify the Prince of Wales 
| The Prince of Wales has found his way 
to the soap kettle—not the real Prince, 
but a statue of him made of butter which 
has been on exhibition at the Canadian 
Building of the British Empire F-xposi- 
tion at Wembley for the past year. The 
statuc, which contained three tons of but- 
ter, depicted the Prince in the headdress 
and robes of Chief Morning Star of the 
Stoney Indians of Canada. Because of 
chemical preservatives used, the butter 
was not suitable for food use—but what 
Englishman would cat any part of the 
beloved Prince Dave in butter or not? 











Automobile Makers Recommend 
Glycerin 

According to a statement issued by the Proc- 
ter & Gamble Co., who are putting out Ivo, one 
of the glycerin anti-freeze solutions, a large 
number of motor car manutacturers are recom- 
mending glycerin solutions to prevent freezing 
of radiators. These statements come from 
leading automobile manufacturers. “We rec- 


. ommend a solution of glycerin and water, as its 


resistance to freezing is not weakened by evapo- 
ration,” is the statement of the Packard Motor 
Car Company. ‘The original expense 1s some- 
what greater, but so long as none is lost by 


“leakage, the addition of water is all that 1s 


necessary, as the glycerin itself will not evapo- 
rate even under high motor temperatures.” 

The Chevrolet Motor Company, in its Sep- 
tember, 1925, book of instructions, cautions 
owners against the contact of alcohol “with 
painted, varnished, or parts of the car finished 
with Duco as damage to the finish may result.” 

Dodge Brothers, in their seventeenth edition, 
May, 1925, book of information, state that 
“alcohol boils at about 180 deg. and is con- 
stantly being boiled out of the solution when- 
ever the engine becomes warm and therefore 
must be replaced to maintain any desired solu- 
tion at the proper proportion.” The instruc- 
tions recommend a solution of glycerin and 
water, which will not boil until 220 deg. is 
reached, and consistently maintains the proper 
propertion because of non-evaporation. “Glye- 
erin solutions are not injurious to paint as are 
those containing alcohol,” is the concluding 
statement. 

All technical departments of motor car manu- 
facturers which have recommended glycerin as- 
sure owners of their makes of cars that there 
is no glycerin lost through evaporation, that it 
does not affect the finish of any car, and that its 
first cost is the only cost. iach of these books 
of instructions give tables of solutions to be 
compounded by the owners from distilled glve- 
erin and water. 

In addition to those manufacturers already 
mentioned as recommending the use of distilled 
elycerin, the forthcoming books of instructions 
to he issued by the Oakland, the Hudson and 
the Buick companies will, it is understood, con- 
tain similar recommendations. 


Anamosa, Towa. the location of the State Re- 
formatory of Towa, is going to have a soap 
plant added to its enterprises in connection with 
the reformatory to produce soaps for various 
state institutions. Warden J. N. Baumel is in 
charge of the new enterprise. 
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E are salt experts. Our 

time, our thought and 
our energies are given to the 
production of salt whose pur- 
ity cannot be excelled. 


Through unremitting atten- 
tion to every detail we have 
perfected a system that insures 
an uninterrupted flow of pure 
salt in any quantity to every 
class of industry in the coun- 
try. 


When you think of quality salt 
vou think of International. 
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Advertise the Soap or the Maker? 


Selling a Single Product of 

the Full Line 

=} OW shall a manufacturer of a line of 
| . 

| Shall he pop- 

} ularize each product individually, or 





| products advertise ? 


/ mon trade-mark which appears on 
SS) all) products of his manufacture 
alike? In short, is it best to build 
eood will around each product alone, or around 
the firm which makes the goods? This question 
was recently taken up by Donald Maclean in 
“Printers’ Ink,” who uses the examples of a 
number of soaps, cleaning compounds, and dis- 
infectants to illustrate his discussion. Some of 
the points brought out are extremely enlight- 
ening. 

“Manufacturers of just one item like Sani- 
Kush, Bon Ami, Mum, and Pepsodent are 
frequently tempted to add others,” says Mr. 
MacLean. The good-will for any one of these 
products, it is reasoned, should help to sell a 
related product, and doubtless that is true. On 
the other hand, where a family has grown to 
some size, as is the case of the National Biscuit 
Company, Heinz, Beech-Nut Packing Com- 
pany, and many others, there is the greatest 
difficulty in keeping the family before the pub- 
lic. Manufacturers with as few as six separate 
products find that their salesmen will specialize 
on some one or two, and will seldom put the 
same energy and enthusiasm behind all. In- 
deed, successfully to advertise a whole family 
of products is still regarded as a problem. It 
has been approached from at least five difier- 
ent angles. 

First, there have been a considerable number 
of manufacturers of extensive lines that ad- 
vertised some particular product widely so that 
dealers would feel that it had become a neces- 
sity. Then, when orders were given for this, 
staple articles would also be ordered. 

This is true of Bauer & Black, manufactur- 
ers of surgical supplies. Their products did 
not differ materially in quality or price from 
competitors. They were staples in the drug 
store and it was difficult to stimulate their 
sale. Yet, by developing such an extensive 
market for the Blue Jay Corn Plasters that 
they were felt to be a necessary item for 
every well-stocked drug store, salesmen were 
frequently able to secure orders for surgical 
supplies to be shipped along with the Blue Jay. 
The corn plaster really was a separate part of 


cy shall he lay the emphasis on a com- 


a Large Line Versus Selling 
and the House 


the business, and not very closely related to 
the other products, yet it was a profitable item 
in itself and an extremely valuable feeder. 

The more recent advertising of Bauer & 
Black has not been at all connected with that 
of Blue Jay. The educational campaign which 
this firm has been running for the last three 
years, as well as that of Johnson & Johnson, 
have had for their purpose the greater sale of 
surgical supplies for use in the home. People 
have been taught to give the minor injuries 
very much greater care and by doing so have 
learned to keep the medicine closet stocked with 
antiseptic gauze, with adhesive tape and iodine, 
which were only occasionally found in homes 
a dozen years ago. 
I KEIN & Fink also followed the method 

~ of advertising a product of general con- 
sumption to help sell staples. In addition to 
being an extensive wholesale operator, this 
company is also a large manufacturer of drug- 
gist supplies, having something like 5,000 items 
in its catalogue. 

A number of vears ago it started a consumer 
advertising campaign for Lysol disinfectant. 
Soon later, it also began consumer advertising 
for Pebeco. There has never been any attempt 
to make the public familiar with the name of 
Lehn & Fink through this advertising. If 
consumers realize that these two products come 
from the same factory, they get the informa- 
tion incidentally. Neither do patrons of the 
drug stores connect either of these estimable 
products with the many other routine pur- 
chases of drug stores that come from the same 
factory. Of course the druggists understand 
and, as in the case of Bauer & Black, these 
manufacturers sell great quantities of staple 
drugs to be shipped along with the two spe- 
cialties they have advertised so successfully and 
which are said to make up approximately 50 
per cent of their business. But the consumers 
have no knowledge of this great manufactur- 
ing institution. It seems to the onlooker as if 
a wonderful opportunity has been overlooked. 

Where a manufacturer has products so dis- 
similar that they are distributed through differ- 
ent channels, it is not at all surprising that one 
should find different trade names in use. 


WIFT & COMPANY are perhaps one of 
the largest manufacturers of a wide variety 
of goods. The company adopted the word 
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“Premium” to use in connection with its ham, 
bacon, dried beef, frankfurters and oleomar- 
garine, which makes an extensive family in 
themselves. The word “Silverleaf” has been 
applied to its best grade of lard. Then there 
are a host of others—Jewel Shortening, Gem 
Nut Margarine, Brookfield Butter and Eggs, 
Vanity Fair Beauty Soap, Wool Soap Flakes 





Isn’t health worth guarding, too? 
Ig 








This advertisement for Lifebuoy soap gives no 

indication that Lever Brothers also make Lux, 

Pears Soap and Rinso. Each is usually advertised 
independently. 


and Swift's Pride Washing Powder, just to 
mention a few that are not as well known and 
not widely advertised. 

Sunbrite Cleaner has gone out independent- 
ly, too, and created an extensive market with- 
out being related to any of the other soaps or 
cleaners and in a way that will probably noi 
stimulate their sales. 

Doubtless Swift & Company have a reason 
for the way they have handled these different 
trade-marks. This is not written in the sense 
of criticism, but merely to call attention to the 
way in which one successful advertiser operates. 

There is apparently no reason why the 
Cudahy Packing Company should advertise 
Old Dutch Cleanser in connection with its meat 
products, and it never has been so advertised. 
Unrelated trade names have also been exten- 
sively used by Armour & Company and_ by 


the tobacco companies, although in the latter 
case, like the United Drug Company, the dis- 
tribution has been through the same channels. 
Complete Product Independence 
ANOTHER policy that has been widely 
pursued, especially in the last three vears, 
is that of advertising each product independent- 
ly. Lever Brothers have led in this. This 
makes each product stand alone, and in very 
little of their advertising does the name of the 
manufacturer appear in a prominent way. 
Probably more than half of the consumers 
of Lifebuoy Soap, Lux, Pears Soap and Rinso 
do not know that they all come from the same 
manufacturer. The advertising of this firm 
has done much to dispel the old theory that 
because the manufacturer has several products 
he cannot afiord to advertise each ene to com- 
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While consumers know that Procter & Gamble have 
other products than Ivory Soap, it is advertised here 
alone—giving no aid to other products in the line. 


pete with similar products specially featured 
by the sponsors of just one item. 

For instance, the traditional attitude of such 
a firm as Lever Brothers would have been, 
“We cannot compete in our advertising of 
Pear’s Soap with Palmolive, then also attempt 
to advertise Lux as extensively as Ivory Soap 
Flakes, then to advertise Lifebuoy as extensive- 
lv as Woodbury’s and then again, to pit Rinso 
against Chipso.” Lever Brothers used at least 
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five pages in several magazines one month, a 
number of them in color, to present their dif- 
ferent products. 
Showing Source of Products 

P ROCTER & GAMBLE and the Postum 

Cereal Company have been perhaps even 
better examples of this policy, although the 
names of Procter & Gamble and of the Postum 
Cereal Company are always present in. their 
copy with sufficient distinctness so that they 
will not be overlooked. That is. both of these 
firms utilize their copy to show the common 
source of their products. This seems to be 
eood advertising, for it conserves the prestige 
of the various products and tends to multiply 
eood-will. 

The tobacco companies have long advertised 
different products independently, in many cases 
without becoming responsible for them through 
the advertising announcement. This has been 
truce, particularly, of cigarettes and was true 
even in greater measure in the advertising given 
cigars. But, as is well known, the policy of 
building up a business on a popular brand of 
cigar and then “milking” it until it was killed, 
may have been one of the reasons for not con- 
necting the name of the manufacturer with the 
brand. Incidentally, it may have been one of 
the reasons also why the cigar business in this 
country has not increased in the last few vears. 

Some of the most successful advertisers with 
a large family of products are the ones who, 
like Colgate, Heinz, Beech-Nut Packing Com- 
pany, and Johns-Manville, Inc., have chosen a 
good name which has become “more valuable 
than great riches.” This name is attached to 
practically every product. Many times it has 
not been a simple matter to bring this about. 


Minister Defends Cosmetic Use 


An attractive exterior is an advantage in the 
present day struggle for success, according to 
the Rev. Dr. John J. [leischmann of St. Peter's 
Lutheran Church, who addressed the Brooklyn 
and Long Island Union of Evangelical Chris- 
tian Endeavor Societies at their annual dinner 
and indoor rally recently, at the Central Y. M. 
C. A, Building, Brooklyn, N.Y. 

“The beautification of our bodies as well as 
our lives is an important factor,” he declared, 
“and I believe that our ladies have a perfect 
right to use any and every legitimate means to 
beautify themselves.” 


Rose Chemical Company, recently incorpo- 
rated, is manufacturing liquid soaps at its plant 
at Monticello, Ind. 


Soap Leads in Rosin Consumption 

In 1923, the American scap industry con- 
sumed over 143,000,000 pounds of rosin, lead- 
ing all industries in this respect. The paper 
industry was second with 124,000,000 pounds, 
and the paint and varnish industry third with 
108,000,000 pounds. According to the statistics 
of the Department of Agriculture, rosin con- 
sumption on the basis on 500 pound barrels 
was as follows: 


1922 1923 

Tre ee 282,700 = 286,755 

WANCIO 4 oti wa eh atk sree 162,353 248.856 

Paint and varnish........ 179,319 217,317 
Printing ink and rosin oil 

|. See ap errere: aye 57,058 96.129 


Sealing wax, fly paper, in- 

StiiaGtenih- 2 s/o ca ose versione 
Linoleum, oil cloth....... 
Miscellaneous... ... 2... 


14,255 23,94] 

29,239 3,633 

29,993 3,097 

yy | Rarer oy a 734,927 902,010 

Urge Fixed Toilet Goods Prices in 
Germany 

As a part of the Government's well meant 
campaign to reduce prices and cut down the 
spread between the values set for the producer 
and consumer, the German Ministry of Com- 
merce has urged the adoption of fixed retail 
prices on drug and toilet preparations. The 
tendency is to set prices in even marks, or half 
or quarter marks, without a range of prices 
between these figures. The German Govern- 
ment strongly criticized the action of the 
German Druggist Association in urging all 
manufacturers to increase the pre-war per cent. 
of profit for the retailer at least 5 per cent. in 
setting fixed prices, and to undertake a passive 
resistance in the case of manufacturers who 
refuse to mark up their prices. The success 
of such a price raising campaign seems un- 
likely in the face of the Government's action 
and the publicity attending it. 

. 

“World Trade in Toilet Preparations” is the 
title of a series of reports compiled by the 
Chemical Division, Department of Commerce, 
covering a broad survey of the individual mar- 
kets of various countries for American toilet 
goods. Copies are procurable from the Gov- 
ernment Printing Office, Washington, D. C. 


Fat from thousands of wild horses which 
have proven to be a great nuisance on the 
grazing lands of the Pacific Northwest will find 
its way to the soap kettle. The animals will 
be rounded up, slaughtered and rendered at a 
new plant near Portland, Ore. 
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Antoine Chiris Company 


147-153 Waverly Place . - New York City 
PHONES: SPRING 1187-1188 
Chicago Office, 186 N. La Salle Street 


Phone: Franklin 4598 





VER 25 years ago when the demand for OIL of GERANIUM ROSE increased to 
a point where the size of the crops in France were insufhcient to meet the increas: 
ing demand for this Oil, “CHIRIS” undertook the cultivation of the Geranium plant in 
Boufarik, Algeria. 
The combined annual production of all the distillers in Algeria now amounts te from 
40,000 to 60,000 kilos of Oil. 
The results obtained by the use of ROSE GERANIUM in Soap Bouquets may be com- 
pared to that of Jasmin in a Perfume Extract. 


Send request for sample of Oil Geranium Rose Algerian ‘“‘Chiris”’. 





The Same Since 1768 


CHIRIS 
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The Manufacture of Shaving Soaps 


Practical Methods in Manufacture and the Selec- 
tion of Raw Materials in Vogue in England 


|LTAVING soaps are made in three 
forms—sticks, cream and powder, and 
although the two latter do not enjoy 
a large measure of popularity in Eng- 
land, they merit attention, and their 
manufacture will be described after 
that of the sticks. 

A\ shaving soap should be of a fairly soft 
nature, possessing quick-lathering properties. 
The lather should last about ten minutes, and 
he stiff, close, and entirely free from any ir- 
ritatine skin action. 7 ) 








The oils and fats most 
generally employed in making these soaps are, 
in the order of their importance,—stearine, 
coconut oil, hardened coconut oil, palm stearine, 
bleached palm oil, and 


clasts 3 minutes. 


similar properties to palm stearine. The lather 
\rachis oil produces a hard 
buif soap, very slow to lather. The lather 
lasts well (4 to 5 minutes), and is very stifi 
and close. 
From what has been said above, it would 
appear an easy matter to make a perfect shav- 
ing soap, especially since most people are 
agreed as to the particular qualities a shaving 
soap should have. Yet, there is no doubt that 
hardly two sticks now on the market made by 
different makers, have identical properties. 
Some give quick lathers, but not lasting, others 
are difficult to lather but the lather lasts. The 
real function of the lather is to soften the 
beard, and it seems 





arachis oil. The alkali 


used in the saponifica- In this beardless 
daily rite wherein the soap used is the have a greater effect 
most important article of the operation. 
Shaving soaps are increasingly tmportant 
products to the soap industry because 
their consumption is ever expanding, Be- 
cause of their difficulty of manufacture, 
the markets of the world have some of ent that there would 
fine quality and many very poor. What 
determines a good shaving soap and how 
it should be manufactured is described by 
T. Webb in his extremely fine series and a_ soft soap, al- 


tion is a mixture of 
caustic potash and caus- 
tic soda. 

In comparing — the 
soap-making properties 
of these oils, especially 
the lathering  proper- 
ties, It is perhaps better 
to compare the lathers 
obtained from the soda 
sOaps of the oils, bear- E, 
ing in mind the fact 
that the substitution of 
potash for soda will 
have the effect of mak- 


The Editors. 


running in the “Chemical Trade Journal 
and Chemical Engineer” of London 


reasonable to suppose 
age, shaving is a that a lasting lather will 
in gaining this end than 
a non-lasting one. The 
physical texture of the 
soap is of equal im- 
portance. It is appar- 


exist a tremendous dif- 
ference in lathing prop- 
erties between a hard 


though the same oil 
stock had been used in 
both cases. A soft 
——. stick can liberate three 





ing the soap more 
soluble, and therefore a quicker lather producer. 


TEARINEIE produces a hard white soap, 
slow to lather, but once the lather is 
formed it lasts for about 4 minutes. The lather 
is close and. stiff, being composed of small 
bubbles. Coconut oil makes a soap with quick- 
lathering properties. The lather 1s foamy and 
has large bubbles. But it only lasts one minute, 
and has a distinctly irritating action on the 
skin. Hardened coconut oil makes a soap with 
very similar properties to the ordinary oil, but 
the irritating action on the skin is absent. Palm 
stearine gives a hard slightly buff-colored soap, 
fairly slow to lather, which lasts 3 to 4+ minutes. 
The lather is composed of small bubbles, and 
is thick and stiff. Bleached palm oil has very 


times more soap per 
rub than a hard one, which is an important 
matter from a user's point of view. 


HIS softness is regulated in the long run 

by the proportion of caustic potash used 
in the alkali. It is impossible to use potash 
as the sole alkali, owing to the difficulty in 
drying out the soap (which would tend to melt 
instead of drying). Proportions of the two 
alkalis are used, varying between 60 KOH 
and 40 NaOH and 83 KOH and 15 NaOH. 
In the writer’s opinion the latter mix gives the 
best results with any mixture of oils. 

The oil mix used is most generally stearine 
and coconut oils (the Cochin variety of the 
latter) mixed in proportion varying from 60 
stearine, 40 coconut oil to SO stearine, 20 coco- 
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nut oil. The latter mix gives probably the 
best results. If palm stearine, bleached palm 
oil or arachis oil are used, they are merely 
substituted for stearine, the proportion of 
coconut oil remaining unaltered. For white 
or cream soaps, only a limited amount of these 
alternative oils can be used, owing to color 
considerations, but if a colored soap is to be 
made then they can be used in any quantity 
with great success. Palm stearine and palm 
oil make very good shaving soap base, but 
where they are used in the proportion of 80 
palm stearine, 20 coconut oil, without any ad- 
mixture of stearine, then it is advisable to use 
an alkali mixture consisting of 80 parts of 
caustic potash and 20 parts of caustic soda, 
otherwise the soap will be too soft to be service- 
able. 


HAVING soap base is usually made by di- 
rectly saponifying the stock, and not by 
the settling process. It is a matter of utmost 
importance that the stock should be completely 
saponified, and that no free alkali be left in 
the soap after the saponification is completed. 
To ensure this result, very careful working 
is necessary, and much care is needed in select- 
ing the most efficient type of plant. The 
saponification may be effected in two ways, 
either by boiling direct in a jacketed pan, or 
by using a modified form of cold process in a 
specially designed crutcher. 

In the first method 90 per cent. of the weight 
of stearine required for the charge is melted 
and run into the jacketed pan. The steam is 
turned on the jacket and the previously mixed 
solution of caustic potash and caustic soda is 
slowly added. During this addition the pan 
should be vigorously stirred with a paddle. The 
strength of alkali emploved should be 60 deg. 
Tw. The weight of stearine added to the pan, 
heing a known quantity, it is a simple. matter 
to calculate how much alkali is required for the 
complete saponification. The exact amount 
should be added and the whole well mixed 
and boiled until all the alkali is taken up. Then 
a slight addition of alkali should be made and 
mixing and boiling continued. After 10 min- 
utes, the required amount of coconut oil should 
be added, and more alkali run in to satisfy 
the requirements of this oil. Boiling is con- 
tinued until all the caustic is used up, then the 
remaining portion of the alkali is introduced. 
After a quarter-hour the excess alkali is 
neutralized by the addition of the remaining 
10 per cent. of the stearine charge. If the 


additions have been correctly made the pan 
should now be neutral after a short boiling 


and mixing. Final additions of either caustic 
or stearine should be made until exact neutral- 
itv is attained. 


Crutcher AIcthod 


“(HE second method is one in which a highly 

efficient crutcher is employed. The plant 
consists of a cast-iron crutcher, cylindrical in 
shape, in which is fitted a smaller cylinder. 
This internal cylinder is supplied with an 
Archimedian screw, which is driven from 
above. The sides of the internal cylinder are 
open at the bottom, to permit of the passage 
of soap during the mixing operation. 

In operation, the melted coconut oil at a 
temperature of 170-180 deg. F. is run into 
the crutcher, and the screw set in motion. .\l- 
kali is slowly added until a slight excess over 
the amount required to satisfy the oil is run 
in. The screw draws the soap or mixture 
from the bottom of the crutcher through the 
inner cylinder, and finally delivers it over the 
top into the outer cylinder. The speed of the 
screw is very high, and the direction should 
he reversed by means of gearing, so that a 
highly efficient mixing is obtained. After 15 
to 20 minutes, mixing the soap is tested he- 
tween the forefinger and thumb for hardness. 
It should be quite hard, but if any doubt exists, 
the crutching should continue for half an hour, 
by which time complete saponification will have 
taken place. Ninety per cent of the stearine 
charge is then added, together with the full 
charge of alkali and the crutching continued. 
In half an hour the excess alkali may be 
neutralized with the remaining ten per cent of 
the stearine charge. The crutching should 
then be continued for twenty minutes and small 
additions of stearine or alkali added until per- 
fect neutrality is obtained. 

By this second method, it is possible to 
guarantee a perfect saponification, but with the 
first method, such a certainty does not exist. 
Some makers by the first method saponify the 
coconut oil first instead of the stearine; it is 
immaterial which procedure is adopted, but of 
the two, the one described above is probably 
better. The strength of the alkali used in the 
second method should be 65 deg. Twaddell. 


Direct to the Dryer 


FTER the soap, by whatever method, is 
made, it is either framed or taken direct 

to the dryer. The soap is dried out to 77 or 
78 per cent fatty acids, higher or lower accord- 
ing to the consistency required. Perfume is 
added to the dried chips. which are milled and 
plodded. The plodder is fitted with a circular 
nozzle so that the round sticks issue therefrom 
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[his is cut into sticks of required weight, ready 
for packing. The final consistency of the stick 
should be just hard enough to permit handling 
without damage during packing. As in the 
case of toilet soaps, it is an advantage to have 
rosin present to the extent of one to two per 
cent in the charge. 
Shaving Cream Production 

HAVING cream is an emulsion of soap, 
containing +5 to 50 per cent fatty acids. 

It has the advantage over shaving soaps in 
sticks in that it dissolves quickly and produces 
a lather with the minimum amount of rubbing. 
On the other hand, it is probably more ex- 
pensive to use, and if not well protected, is 
liable to dry out, and form a stiff paste, which 
rather defeats the object of using a cream. 
A cream should have the consistency of butter 
in warm weather, and it should have the usual 
lather properties considered necessary for 
shaving soaps in general. 

The following formulas are used in the 

manufacture of creams: 

1. Coconut oil, hardened, saponified with 
KOH, 

2. Coconut oil, hardened, saponified with 
90% KOH and 10% NaOH. 

3. Fifty per cent stearine, 50% coconut oil, 
saponified with 90% KOH and 10% 
NaOH. 

4+. Eighty per cent stearine, 20% coconut 

oil saponified as in No. 3. 

No. 3 with 15% glycerin added. 

6. No. + with 15% glycerin added. 
Bleached palm oil, 40; stearine, 40; 
coconut oil, 26 parts; saponified as in 


NO, 2 


cst 


N 


Properties of Various Soaps 
Nt™ IER one gives a cream of 45 per cent 
fatty acids, furnishing a quick foamy 
lather. This cream keeps well at any tem- 
perature up to 130 deg. F. It is not to be 
recommended owing to the very foamy lather 
it produces. 

No. 2 is similar to No. 1 except that it is 
a shade more dense, and whiter than No. 1. 

No. 3 gives a good cream with more or 
less foamy lather. The keeping qualities of 
this cream are not good, there being a tendency 
to harden and separate. 

No. + gives a more sturdy cream than No. 
3, but keeping qualities are doubtful. 

No. 5 forms a cream of good consistency. 
The addition of glycerin retards separation, but 
has the disadvantage to cause the soap to set 
in a hard gelatinous mass at temperatures of 
85 to 90 deg. F. or over. 

No. 6 has the same qualities as No. 4 


except for the difference due to the glycerin. 

No. 7 cream is probably the most serviceable 
of all, making a dense good lathering cream. 
It is unnecessary to add glycerin owing to the 
presence of palm oil. 

Long Plodding Important 

THE cream is saponified by direct boiling 

or by the crutcher method previously de- 
scribed for shaving soaps. It should, of course, 
be quite neutral and water should be added in 
‘order to reduce the fatty acid percentage to 
45. The cream is finally finished off in a cream 
mixer or in the ordinary soap plodder. The 
cream is plodded and re-plodded until it is 
soft throughout and even in texture, and un- 
til it assumes the silky sheen so essential a 
feature of creams of this class. The sheen is 
obtained by an intimate mixture of air, and 
only continued plodding can produce this re- 
sult. 

Dry shaving powder should be made from 
the usual shaving stock, with a saponifying 
alkali of 70 parts potash and 30 parts soda. 
After saponification, the soap is dried to as 
high a strength as possible, and the dried chips 
are finally ground to a fine powder on a grind- 
ing machine. If necessary, the powder should 
he sieved, any portions over 120 mesh being 
discarded. 


1 


French Boiled Shaving Soaps 

Shaving soaps can be made by the boiling 
process as well as the cold process, is observed 
by J. Niviere in an article on this subject in 
“Ta Parfumerie Moderne” (No. 1, 1925), and 
in the Scifensieder Zeitung, pg. 806, 1925. 
The latter method is the most used and gives 
excellent results, providing the soap contains 
a small excess free alkali. 

A good formula is: 


Stearic acid (distilled)... .. 45 parts 
COCDNNEOED SG 6 acccexrve cng) 20 parts 
Caustic soda 40° Bé....... 17 parts 


Caustic potash 40° Be...... 18 parts 


100 parts 

The mixture of stearic acid and coconut oil 
is melted and brought to 40° C. Then slowly 
the caustic is added. The temperature should 
not go above 50° C. The whole mass is framed 
and the saponification goes further in itself, the 
temperature being augmented at the same time 
to 70°-80° C. After 48 hours frames can 
be emptied. Shaving cream can be from 
100-150 parts of the above soap, 300 parts glve- 
erine, 600 parts water (to which 8-10 parts 
gelatin has been added). 
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SOLVA 


76% Caustic Soda 


Solid—Flake—Liquid 
Light 58% Soda Ash 
. ‘Fluf ™ (extra light Soda Ash) 


Modified Sodas 





SINCE 1881 


The Solvay Process Company 


Detroit, Mich. Syracuse, New York Hutchinson, Kans. 








Wing & Evans, Inc., Sales Department, 40 Rector St., New York 


Boston Cincinnati Cleveland Detroit Pittsburgh 
Chicago Syracuse Indianapolis 


St. Louis Philadelphia 





















































The Future of 


Rosins in Soaps 


A Suggestion of Producer-Consumer Co-opera- 
tion in Technical Research for Mutual Benefits 


By O. H. 
President, The Pine 


RESE \RCH work at the Mellon Institute of 
Pittsburgh has apparently demonstrated that 
the superior cleansing value of soaps contain- 
ing rosin can be continued, and vet meet the 
demand for a white soap, with normal hygro- 
scopic values. This means that a soap chip 
undoubtedly will be made containing rosin, and 
opens up a new chapter in the soap business. 

Research by the rosin producers along this 
line is still in swaddling clothes. Nearly three 
years ago, the naval stores industry became 
conscious of the need of organization for tech- 
nical research. Over two years ago, leaders 
of the industry set in progress the movement 
which culminated in the Pine Institute of 
America. 

Under leadership of Carl F. Speh, of the 
Turpentine and Rosin Producers .\ssociation, 
at New Orleans, the Factors .\ssociation and 
the \labama Turpentine Producers .\ssociation 
joined Mr. Speh’s association in establishing 
fellowships at Mellon Institute. The fact that 
the earliest scientific effort of the industry was 
directed toward soap problems is significant. 

The Pine Institute was designed to function 
as a practical servant of the industry's welfare. 
Its plan included the common-sensed principle 
that, an industry being a partner of its cus- 
tomers by the very nature of business, its 
customers should be given a reasonable voice 
in the affairs of its organization. The use of 
rosin in soap, for instance, is not an affair of 
rosin-makers alone, nor of soapmakers alone, 
but of both. The inevitable one-ness of in- 
terest is obvious. It ought to be obvious also, 
therefore, that an organized meeting ground 
for complete harmony of this interest is neces- 
sary. Once the soapmaker and rosin-maker 
have an organized point of mutual counsel and 
co-operation, there is possibility of quick and 
easy solution of many problems, big and little. 
The effort of the naval stores industry along 
lines of rosin and soap research is a good case 
in point. The advice of soapmakers in relation 
to such research would result in greater prog- 
ress and mutual advantage than could be 
gained without such co-operation. 

The cost of such research must he absorbed 
ultimately in the price of rosin. It is money 
well spent when it results in a better soap, or 


L. WERNICKE 


Tistitute of America 


_ lower costs in soap-making. Research is an 
expense comparable to the purchase of a ma- 
chine which will improve a product or lower 
production costs. Nevertheless, independent re- 
search by rosin-makers without the advice and 
suggestions of soapmakers is very apt to dupli- 
cate findings and increase costs of research. 
There are undoubtedly chemists in the soap 
industry, for example, who could indicate what 
has previously been covered or what would 
solve some main point of practical application 
in scap-making in certain proposed research. 
Such suggestions would shorten the time and 
reduce the expense involved. 

It is common for practical chemists 11 manu- 
facturing plants, to find the results of pains- 
taking and thorough research, unavailable for 
their use, for a variety of reasons. Sometimes 
the results of the research have been antici- 
pated in practice, and while valid, nevertheless, 
are not useful because trade necessities have 
passed beyond it. Sometimes such research 
results are valueless because equipment, other 
materials, new inventions, market problems, 
financial considerations or other indirect factors 
bar their use. Research must be directed prac- 
tically, or result in a high percentage of wasted 
funds. 

But, it might be protested, even though all 
this is unquestionably true why should a soap- 
maker care a whoop if the rosin industry wastes 
its money? In the first place, the soapmaker 
is vitally concerned in improvements aifecting 
his business. In the second place, costs— 
wasted or otherwise—always appear in prices. 
Not every soapmaker uses rosin, but should 
research develop primary advantages in the use 
of rosin, in addition to its present recognized 
virtues, every soapmaker would use it. In any 
event his business is involved actually or poten- 
tially. 

The soap and disinfectant industries are two 
of the largest consumers of the products of the 
naval stores industry. Every sign points to a 
permanently higher level of prices for naval 
stores. The greatest factor in this situation is 
a steadily decreasing supply of pine trees suit- 
able for producing turpentine and rosin. To 
check the steady increase in rosin prices, it is 
necessary to reduce the rate of destruction of 
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pine trees, and to increase the number of pine 
trees raised on lands where they have been 
destroyed. 

From the standpoint of the soapmaker now 
using rosin, or who may come into the market 
later for rosin this function of Pine Institute 
may appear to be of primary importance. 
Whatever may tend to reduce the cost of ma- 
terials or production for the rosin-maker has 
a direct value to the rosin-user. 


Antibes 


The General Council of the Department of 
the Alpes-Maritimes recently reached a de- 
cision on the Agricultural Research Center at 
Antibes where it is anticipated that it will be 
of the greatest service to the flower growers 
of the Grasse region. This new organization, 
which will group in a single center all the 
agricultural service units of the Department 
now existing and add new ones, owes its estab- 


Flower Research Center at 


lishment largely to the energy and initiative 


of Dr. Eugene Charabot, himself a member of 
the Council and of the Academy of Agricul- 
ture. Ile has always manifested a lively and 
practical interest in scientific methods of agri- 
culture, particularly as applied to increasing 
the perfume giving constituents of flowers. 
The new Research Center is an end toward 
which he has been working for many vears. 
Dr. Charabot is president of Charabot & Co. 
(Hugues Aine), represented in America by 
Ungerer & Co., New York. 


Textile Soap Co., Boston, filed a report for 
the year ended Dec. 31 last, as follows: .\ssets : 
Real estate and machinery, $37,382; merchan- 
dise, $43,852; notes receivable, $1,203: ac- 
counts receivable, $24,475; cash, $200; securi- 
ties, $610; insurance $1325 ; commissions, $575; 
good will, $6,000; profit and loss, $169,692; 
total, $285,014. Liabilities: Common 
$47,000; accounts payable, $13,935; notes pay- 
able, $224,079 ; total, $285,014. 


stock, 


The Interstate Commerce Commission has 
suspended until Feb, 12 the operation of cer- 
tain schedules of the Delaware & Lackawanna 
& Western Railroad which propose to increase 
the rate on soda ash and soda products, in car- 
loads, from Solvay and Syracuse, N. Y., to 
New York lighterage destinations and inter- 
mediate points from 16 cents per 100 pounds to 
19 cents per 100 pounds. 


m eeu unin meen 


Procter & Gamble Co.’s plant at Cincinnati 
was damaged by fire last month as the result 
of an explosion following trouble with an oil 
circulating system. 


Sodium Silicate in Soap Analysis 


ditor, SOAP: 

We have been interested in reading the ar- 
ticle entitled “Checking Up On Textile Soaps.” 
We are heartily in accord with the idea of find- 
ing out as much as possible about soaps and 
washing and believe that it is for the good of 
the industry to let the content of soaps and 
soap mixtures be known as well as to adjust 
the selling prices in accord with the value of the 
constituent ingredients. 

In the tabulation of the analysis on the sec- 
ond page of the article, the formula given for 
sodium silicate is in error. There is no such 
compound as Si,Q,, and sodium metasilicate 
Na. SiO, which may have been intended, is not 
the silicate used in soap. The silicates used by 
the soapmaker would be more correctly repre- 
sented by the formula Na,O (SiQ,) x, in which 
in which X has values ranging from 2 to 3.3. 

The statement that the tendency of free fatty 
acid in soap to become rancid may be overcome 
by carbonate of soda is quite contrary to the 
testimony of various of our acquaintances in 
the soap trade. It is well known that small 
additions of silicate of soda will accomplish this 
result, but we shall be surprised if on checking 
up, you should fail to find out that carbonate 
gives relatively little protection against ran- 
cidity. 

We are pleased to note that the author recog- 
nizes that silicate has detergent properties, a 
point which was confirmed when we handed 
out samples of a heavily silicated soap at the 
Chemical Exposition and people who tried it 
out came back and asked where they could get 
more because they found it such a good de- 
tergent. We want to compliment you on the 
forward look which recognizes that the indus- 
try must find out more about soap and wash- 
ing processes in order to more intelligently 
determine what soaps should be used for each 
particular process and how they should be 
manufactured. 

PHILADELPHIA Quartz Company, 
James G. Vail, Chemical Director. 


Although exports of rosin from the United 
States thus far this year are well below the 
figures for 1924, the values are very much 
higher. In September, 1925, 119,144 barrels of 
500 pounds were sent out as against 141,390 
last year. The value this year, however, was 
$2,404,310, and last year, $1,324,934. For the 
nine months to October 1, this year, 963,325 
barrels worth $14,240,795 were shipped out, 
against 1,070,607 barrels worth $9,607,543 in 
1924. 
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A Rapid Method for lodine Numbers 


Quick Determination Without 
Solvent, Only Alcohol, 


By E. SCHOTTE OF THE 


SHE determination of the iodine num- 
ber of fats and fatty acids has taken 
an important place in fat analysis. 
The iodine number indicates the - 
amount of absorbed iodine per 100 
grams of fat. The saturated fatty 
acids of the stearic acid series of the 
formulae C,H.,O0, do not absorb iodine and 
their iodine number is zero. The members of 
the oleic series C,H.,..0., absorb 2 atoms of 
iodine, those of the linolic acid series C,H,,.,O. 
absorb 4 atoms. Since Hubl introduced iodine 
absorption into fat analysis, there have been 
several methods of determining the iodine 
number. 

The most important are those of Hubl, 
Hanus and Wys. The Hubl method uses 
iodine and mercury chloride ; the Hanus method 
iodine monobromide, and that of Wys iodine 
monochloride in glacial acetic acid. It seems 
that in Germany, the method of Hanus is go- 
ing to dominate. .\t the same time a new 
more rapid method has appeared. Margosches, 
Hinner and Friedmann' have accomplished 
a thorough investigation to determine the re- 
activity of iodine towards fats. A great num- 
her of experiments were performed and _ the 
results show the influence of solvent, time, ad- 
dition of potassium iodide solution, a.s.o., on 
the absorption of iodine by the fats. The com- 
parison of the different data led to a new rapid 
method of determining the iodine value of fats. 

Solutions needed: .\.—absolute or 96% 
alcohol (denatured can be used). B.—0.2 
normal iodine solution in alcohol (96% ), 2.54 
erams iodine in 96% alcohol. C.—0.1 norma! 
sodium thiosulfate solution, 25 grams Na,S,O, 
in 1000 cc H,O. D.—Starch solution. 

About .10-.15 gram of fat or fatty acids is 
dissolved, while shaking, in 10 ce absolute al- 
cohol in a flask of 500 ce capacity at room 
temperature or in 15 ce of 96% alcohol at 50 
C. on the waterbath. Care must be taken that 
the fat is dissolved or thoroughly emulsified. 
No drops of fat should be present. Then with 
a pipette 20 cc of the 0.zN iodine solution are 
added, and after little shaking, immediately 
followed by 200 ce distilled water and mixed 
thoroughly. After 3 to 5 minutes, not longer, 
the excess iodine is titrated with the thiosulfate 
solution. With the aid of a blank test, the 
absorbed iodine can be calculated. 
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Potassium Iodide and Fat 


Iodine, and Water Required 


Joun T. STANLEY Co. 


Per double bond, one molecule of iodine is 
absorbed and at the same time, the equivalent 
amount of hydrogen iodide formed. The latter 
can he determined iodimetrically by oxidation 
according to the reaction: 

NK1O,+0HI==KI+31,+3H.O 


Advantages of this method: Only iodine, 
alcohol and water are required and no special 
fat solvent and potassium iodide needed.  Sta- 
bility of the iodine alcohol solution. At first, 
there was a difficulty with the solid fats, which 
were not easily soluble in alcohol. Margosches 
and his coworkers solved this in the following 
way. The fat was placed in solution on the 
waterbath and the solution cooled down to 
about 25° C. No fat separated, and the iodine 
solution added. 

Czerny? has worked out a better method 
for the solid and especially the hydrogenated 
fats. He esteerifies the fat. About .25 gram 
of fat is weighed and boiled with 10 ce alco- 
hol, containing 2% hydrochloric acid, until, on 
cooling, no more crystals separate. This takes 
about 15 to 20 minutes; with hydrogenated 
fats, 30 minutes. Transfer to iodine flash, rins- 
ing with 10-15 ce absolute alcohol ; 20 cc iodine 
solution added and = further as prescribed 
above. 

Margosches, Hinner and Friedmann did a 
ereat number of iodine determinations, which 
agreed in general with those of the Hubl 
method. Same with the experiments of 
Czerny and those of Naphtali (3) and Knigge 
(4+). Some of the experiments show differ- 
ences, e.g., With oleic acid and castor oil 
(5). Most probably this is not due to the 
method, but to other causes, which will be in- 
vestigated. Although the data assembled jus- 
tify the adaptability of this rapid method, 
further experiments still have to be done. In 
bringing this method to the attention of the 
American industry, we hope that some of the 
further research work also will be done in this 
country. 

1 Seifensieder-Zeitung, 1924, p. 569, and further articles 
mentioned there. 

2 Zeitschrift f. d. Deutsche Ol- und Fett Industrie, 1924, 
1. 625. 

- Zeitschrift f. d. Deutsche Ol- und Fett Industrie, 1925, p. 77. 

* Seifensieder-Zeitung, 1925, p. 678. 

> Zeitschrift fiir Angew, Chemie, 1924, p. 205. 
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Why is it that one soap will meet with an instantaneous 
and lasting success, while another of similar character 
will rise to only mediocre heights, then drop off into 
oblivion? There is something lacking! What is it? 


In many instances Benzophenone, added to a soap which 
has failed to measure up to expectations, will be the 
means of rounding off the fragrance of the product with 
an exquisite finish. Just that added something to lift it 
out of the ordinary. Use this fixative as a developer and 
a sweetener. Its note is between that of a Rose and a 
Jasmine. May we send you a sample’ 


Manufactured by 
E. De HAEN, A. G 


Seelze (near Hannover) 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 





CHICAGO BRANCH BOSTON BRANCH LOS ANGELES BRANCH 
217 East Illinois Street 305 Congress Street 683 Antonia Street 
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The following awards of contracts have been 
made by the U.S. Engineer, Philadelphia : 960 
cans lye at 75c. doz. to Philadelphia Lye and 
Chemical Co.; 3,000 Ib. sal soda at $1.29 and 
720 cakes hand sapolio at $8.21 per hundred 
to John Price & Co., Philadelphia. 


3. Altman Soap & Chemical Works has been 
incorporated in New York State with 1,000 
shares of no par value by Benjamin Altman 
(Secaucus, N. J.); Arthur Buxenbaum and 
Wim. J. Spielberger (New York). Attorneys, 
Kirk & Diamond, New York. 


Boyer Chemical Laboratory Co., Chicago, 
manufacturers of disinfectants, have moved 
into a new six-story building at 2700 Wabash 
Ave. The new telephone number is Michigan 
1000. The building contains 91,000 square 
feet of floor space. 


The general purchasing officer, the Panama 
Canal, Washington, will open bids Dee. 23, 
circular 1712, for 5,000 1b. sodium hydroxide, 
5,000 Ib. lve, and 20,000 Ib. fresh water laundry 
soap. 


Irving Bennett, formerly manager of the 
Antoine Chiris Co. of Canada, Ltd., is now sales 
representative for the eastern section of the 
United States and Canada for Antoine Chiris 
Co., New York. 


John McNary, New York City sales repre- 
sentative for Colgate & Co., was married last 
month. Mr. and Mrs. McNary spent several 
weeks in Bermuda on their honeymoon. 


San Antonio Soap Refining Co.. San An- 
tonio, Tex., has been awarded a contract to 
supply 104,700 pounds laundry soap to Fort 
Sam Houston at 4.96c. a pound. 


Chemical Toilet Corp., 811 Free St., Syra- 
cuse, N. Y., manufacturer of sanitary special- 
ties, will build a factory at Silverpool, N. Y., 
60 x 400 feet, to cost about $85,000. 


Petropalm Co. has been incorporated at Wil- 
mineton, Del., for $100,000, to make and sell 
soaps, by clients of the Colonial Charter Co. 


Jas. Good Ine., Philadelphia, has been 
awarded a contract to supply the quartermaster, 
Chicago, with 2,300 cans saddle soap at 9.78c. 


I. Z. Way Soap Co., Oakland, Cal., had its 
plant completely destroyed by fire recently with 
a reported loss of $700,000. 


The fifth revision of the National Formulary 
is now being published and will soon be avail- 
able for distribution. 


Continued Activity in Glycerin 

Parsons & Petit, New York, said under date 
of Dec. 4, regarding the glycerin market: 
Dynamite. More activity has characterized the 
market this week. We are not prepared to say 
what the extent of the trading in this grade 
has been, but inquiries have been numerous 
and the necessities indicated, particularly for 
this month's delivery, are rather more than 
usual. The demand for anti-freeze purposes 
is not vet over and the arrival of real cold 
weather is apt to augment it; it is not certain 
now, that the call from this source will end 
with this month, as considerable interest in 
January/February deliveries, has manifested it- 
self within the last few days. Retiners are look- 
ing more favorably upon Dynamite, as raw ma- 
terial, principally because of the scarcity of 
Crude. In spite of the promising outlook, from 
a selling standpoint, there is a strong feeling, 
that we shall see a turn in the market, around 
the first of the vear; it is true that this frame 
of mind is mostly on the part of the buyers, 
but some of the sellers are also of the same 
opinion, as is evidenced by their willingness to 
sell January forward at lower figures than they 
will prompt and to make a concession in the 
December price, 1f January/February are also 
taken. December is held at 25¢ to 26¢ and 
January/February at 24c. There have been 
purchases of foreign Dynamite, for .\merican 
account, at very much below domestic prices, 
but the Glycerine will not arrive until some 
time after the first of the year. The European 
market will bear watching. Crude. Saponifica- 
tion is scarce and in good demand: its nominal 
value is 1734¢ basis of 88%. loose, but it is 
said that even more has been paid. Lye for 
prompt delivery is in good demand at 16c, basis 
of 80%, loose, and for January, sales rave been 
made at 15¢e. Chemically Pure. One of the 
prominent refiners has raised his price to 26c, 
in bulk: the others are still quoting 25c. 


The Department of Commerce has received 
an inquiry from Germany from a firm desiring 
to take over an agency for oils and fats for 
soapmaking. American exporters desiring in- 
formation as to this inquiry should apply to the 
nearest office of the bureau of foreign and do- 
mestic commerce, referring to number 17,673f. 

A. Haas is now operating the Joseph Gutradt 
Co., San Francisco, manufacturers of soaps. 
Mr. Haas, who has been general manager of 
the firm for some years, recently purchased the 
interests of Joseph Gutradt and other stock- 
holders, and has become president of the com- 
pany. 
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Maschmeyer Marks 25th Anniversary 


The twenty-fifth anniversary of the found- 
ing of the house of A. Maschmeyer, Jr., Am- 
sterdam, Holland, was celebrated on Nov. 7, 
to advices 
New York. 
and works 


according 
received in 
The offices 
of the firm were closed 
for the day and all em- 
ployees had a holiday. 
An album containing 
names and pictures of 
all the representatives 
»f the company was pre- 
sented to Mr. Masch- 
meyer as a momento of 
the occasion. The house 
manufactures synthetic 
and aromatic chemicals 
and is represented in 
the United States and 
Canada by Pfaltz & Bauer, Inc., New York. It 
was only about seven or eight months ago that 
Pfaltz & Bauer also celebrated the twenty-fifth 
anniversary of the founding of the original 
partnership by the two men who are still active- 
ly engaged in the business. 














John F. Queeny, Monsanta Chemical Works, 
was re-elected as the representative from St. 
Louis to the Board of Directors of the Missis- 
sippi Valley Association. This body has for 
its purpose the improvement of our inland 
waterways systems. At a meeting held the 
week of November 23 in St. Louis, it was de- 
termined to concentrate on President Coolidge 
and on every national Representative and Sena- 
tor in the 26 states between the Allegheny and 
Rocky Mountains, so as to have Congress pass 
a law at its forthcoming session providing for 
completion within five years of all the inland 
waterways projects so far approved. 

American Products Co., Cincinnati, manu- 
facturers of soaps and household products, sold 
under the ‘“Zanol” brand, has completed a new 
seven story plant at Cincinnati, containing 150,- 
000 square feet of floor space and equipped 
with the latest types of automatic machinery. 
The company was founded in 1907. Present 
officers are Albert Mills. president; Edgar J. 
Mills, vice-president ; Raymond L. Flett, vice- 
president and manager; Clarence M. Mills, sec- 
retary and treasurer. 


George M. Mennen, manufacturer of soaps 
and toilet articles, sailed for Europe the middle 
of November en route on a six months’ tour 
around the world. 


Louis J. Freundt, of the American Can Co., 
Chicago, was elected president of the Chicago 
Perfumery, Soap & Extract Association at its 
annual meeting held at the Hamilton Club, 
Chicago, on Dec. 2. Euclid Snow was chosen 
vice-president and M. Lemermeyer secretary 
and treasurer. 


R. R. Deupree, general sales manager of the 
Procter & Gamble Co., spoke on “Introducing 
a New Product” at a conference of the Sales 
Managers’ Division of the Chamber of Com- 
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merce, held at the Chase Hotel, St. Louis, Dee. 
' 


3 and 4. 


Viscount Leverhulme arrived in New York | 


on Nov. 20 aboard the Cunard liner, “‘Maure- 
tania,’ to make final arrangements for the auc- 


tion sale of the famous Leverhulme art. col- 
lection at the Anderson Art Galleries, New 
York. 


. 

Don Virgilio de la Cruz, manufacturer of 
soaps and _ toilet returned to South 
America last month after opening a New York 
office at 53 Washington St. for purchasing 
raw materials, 


J. A. 


goods, 


Riley, general superintendent of the 


Palmolive Co., Milwaukee, has denied that a, 


boilover was the cause of the recent fire at the 
Milwaukee plant of the company, as reported 
in the newspapers of that city. 


L. C. Wickett Soap Manufacturing Co., St. 
Louis, is now located at West and St. Louis 
Aves. in Valley Park, hxoving taken a five year 
lease on the building. 
hand soaps. 


James V. 
office of the J. B. Williams Co., Glastonbury, 
Conn., has completed a tour of Europe includ- | 


Reel, manager of the New — 


~ = 


The company makes 


if 


: 


ing Germany, France, Spain, England, Italy } 


and Belgium. 


Alhambra Corp., Kansas City, manufacturers 
and distributors of soaps and toilet goods, are 


now located on the third floor of the Snower § 


3uilding, Baltimore Ave. and 18th St. George 


C. Benson is president of the company. 


Frederick C. Ihrer, general manager of the 
Iowa Soap Co., Burlington, Ia., died in that 
city on Nov. 8, after a prolonged illness. He 
was born in 1872 and has been connected with 
the Iowa Soap Co. for the past 22 years. 


C. A. Senger, formerly sales representative 
for P. R. Dreyer in the Chicago territory, is | 
now connected with the Rossville Co., alcohol | 
producers, as manager of the Chicago branch. 
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I, A. Johnson, for the past two years in 
charge of the New York branch of the Mon- 
santo Chemical Works, went to the main office 
in St. Louis on Dec. 7 to take charge of inter- 
mediate, acid, and heavy chemical sales. He 
succeeds Mark Bradley, who has joined the 
General Chemical Co. recently. Victor E. 
Williams, for many years with Monsanto at St. 
Louis and New York, has become manager in 
New York. 


Antonio J. Angulo & Sons, Barranquilla, 
Colombia, South America, have purchased the 
soap plant and equipment of R. Arjona S. of 
Barranquilla, and will conduct a modern soap 
manufacturing business. A description of the 
plant with photographs will be published in 
the January issue of Soap. 


Pfaltz & Bauer, Inc., New York, are now 
exclusive sales agents in the United States, 
Canada and Mexico for Petcheif & Co., Philip- 
popole, Bulgaria, manufacturers of rose prod- 
ucts. Arrangements were made by Mr. Ch. 
Petcheff during his recent visit to the United 
States. 


Pennsylvania Soap Co. has been enjoined by 
the Federal Court of the Eastern District of 
Pennsylvania from using the words “Palm and 
Olive” on a soap wrapper of greenish color, 
said to resemble that of the Palmolive Co., Mil- 
waukee, which firm brought the suit. 


Grafton B. Perkins is now advertising man- 
ager of Lever Bros. Co., having recently suc- 
ceeded to this position from associate advertis- 
ing manager. His former position is now filled 
by Homer M. Clark. John Gilman is now as- 
sistant advertising manager. 

A steam laundry, to cost between $150,000 
and $200,000, is to be built on First St., 
South Knoxville, Tenn., by J. Blaufield, Wal- 
ter Blaufield, and Oscar S. Schwarzenberg. 

Constantin Mintcheff & Ketchedjieff of Kaz- 
anlik, Bulgaria, distillers of otto of rose, are 
now being represented in the United States by 
P. R. Dreyer, New York. 


arecgeeeuinnatitnnniannity " 


Pe-Kay Soap Co. has been incorporated at 
Oakdale, Morgan County, Tenn., for $10,000, 
by Perry Keeney, H. R. Tindell, L. P. Geas- 
land, H. R. Hudson and W. Y. Boswell. 

Monarch Soap & Chemical Co. has been in- 
corporated at Oakland, Cal., for $100,000, by 
E. J. Ridley, 724 Mandana Blvd., and A. F. 
Baker. 


The Psychology of Price 


A new clerk employed by a drug store waited 
on a customer who asked for a cake of Col- 
gate’s Shaving Soap, says “The Colgate Clock” 
for November. The clerk, being inexperienced 
and not knowing prices, looked for the price on 
the package of an 8-cake roll of shaving soap 
and saw the price “75c.,"’ which was the pack- 
age price. The cake price of 10c. was over- 
looked. The customer objected that the price 
was high, but the clerk, making the sale, in- 
sisted that the customer would get his money’s 
worth in good shaves and that the soap was 
worth 75c. a cake. One of the proprietors of 
the store, in relating the incident, pointed out 
the fact that he would never have known of the 
transaction, if the customer, a few days later, 
had not returned for another cake of 75c. shav- 
ing soap, and he was not only surprised, but 
disappointed when the facts and the clerk’s 
error were explained to him. By way of ex- 
planation, might add that the customer was so 
well pleased with the shaves that the 75c. cake 
gave him that he told a friend employed in the 
same office with him, and this friend, in turn, 
wanted a cake for his personal use. 


The Federal Trade Commission has issued a 
complaint against the Dr. Eagan Manufactory, 
Kling-Gibson Company; Dr. S. J. Eagan, and 
the Dr. Eagan Laboratory, of Chicago, in which 
it alleges misrepresentation of toilet articles. 
The respondents, according to the complaint, 
conduct a mail order business, advertising their 
products in magazines, ete. It is charged in 
the complaint that in this advertising the firms 
set forth various misleading statements con- 
cerning the ingredients of their preparations 
and the results obtained from using them. 


Lever Bros. Co. is offering for sale through 
the Harrison C. Colburn Co., New York, a 
large piece of property fronting on the Hudson 
River at Edgewater, N. J., opposite New York 
City, purchased by the soap company several 
years ago. Buildings of heavy factory con- 
struction contain 220,000 square feet of floor 
space. River frontage is 635 feet. When pur- 
chased, the company planned to manufacture 
at the Edgewater property, but has since de- 
cided to concentrate all plant operations at Cam- 
bridge, Mass. 


Louis Rapin, assistant manager at the Paris 
branch of Etablissements Antoine Chiris, who 
recently spent two months in the United States 
as the guest of C. A. Swan, manager of Antoine 
Chiris Co., New York, returned to France via 
Montreal on Nov. 19. 
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‘The chief of engineers, U.S. Army, awarded 
last month the following contracts for soap and 
cleaning compounds for Huntington, \W. Va.: 
10 cases scouring cleanser at $1.90 to Swiit & 
Co.; 6 cases washing powder at $2.75, 10 cases 
laundry soap at $3.05, to Procter & Gamble 
Distributing Co., Cincinnati; 12 hand 
cleanser at $2.75 a case, to R. M. Hollingshead 
Co., Camden, N. J.; 4+ cases lve at $3.30 a case, 
to Drackett Chemical Co., Cincinnati; 15 cases 
sani-flush cleanser at $2 a case, to Hygienic 
Products Co., Canton, ©.; 2 cases borax at 
$5.76 a case to Leon Hirsh & Son, New York; 
and 5 


Cases 


10 cases bon ami at $3.10 a case and 5 
cases of the same in powder form at $3.60 to 
Hubbard Grocery Co., Charleston, W. Va. 


The following awards for chemicals were 
made recently by the Quartermaster, Camp 
Brage: Mathieson Alkali Works, 400 pounds 
of sodium bicarbonate at 2.845 cents lb.; Wing 
& Evans, 5 tons soda ash at 2.26 cents and 
2,000 pounds of calcium chloride at 2.23 cents ; 
James Good, Inc., 5 tons lump alum, $39; 
Herf & Frerichs Chemical Co., 150 pounds 
anhydrous ammonia at 36 cents. 


The Quartermaster, Marine Corps, Philadel- 
phia, has made the following awards of con- 
tracts for soap: 35,000 pounds soap powder 
at 334¢. Ib. to Gold Dust Corp., New York; 
3,500 pounds castile soap at 13%4c. Ib. to Wind- 
sor Soap Co., Buifalo, and 20,000 cakes grit 
soap at 2.7c. Ib. to Purdy & Stevens Supply 
Co., Brooklyn. 


The quartermaster, Houston, Texas, 
has awarded the San Antonio Soap & Refining 
Co.. San Antonio, a contract to supply 91,200 
Ibs. laundry soap at 5.21c. a Ib. 


Sunlight Chemical Corp., Phillipsdale, R. T., 
was recently awarded a contract for 10,113 
pints of liquid ammonia at 13.7¢. each for de- 
livery to Fort Sam Houston, 


Sam 


Theo. C. Ulmer, Philadelphia, has been 
awarded a contract to furnish the U.S. Engi- 
neer, Philadelphia, with 2,500 pounds fish oil 
soap at $6.60 a hundredweight. 


Bowker Chemical Co.. New York. was 
awarded a Government contract for trisodium 
phosphate last month, amounting to 5,000 


pounds at a price of $212.50. 





Restrict Alcohols 39A-B After Jan. 1 


On and after January 1, 1926, specially de- 
natured alcohol formulas 39A or 391 (modi- 
fied by the addition of benzol) may not be 
Withdrawn nor used pursuant to Regulations 
61 for the manufacture of rubbing or bathing 
alcohol or in similar preparations held out or 
suitable for such external use by persons or 
concerns now holding permits for such pur- 
poses. Irom the date hereof, no further per- 
mits will be issued to use such formulas in the 
manufacture of preparations of this character. 
Prohibition administrators may approve the 
manufacture of such preparations with 
specially denatured alcohol formula 23-A. 
The bonded manufacturer is required to 
medicate the preparation by the addition of any 
two of the following agents in the quantities 
indicated: Zine Sulphocarbolate——4 grains 
per fl. oz.; Boric Acid,—5 grains per fl. 0z.; 
Tincture Quassia U.S.P., 2 minims per fl. oz. ; 
Diethylphthalate, 1 per cent. The alcoholic con- 
tent, including the denaturant, of these prepar- 
ations shall not exceed 70 per cent by volume. 
The manufacturer may add such odorous con- 
stituents as is desired. 


Mathieson Opens Fairmont Branch 
The Mathiesen Alkali Works, New York, 


have established a district sales office at Fair- 
mont, W. Va., in charge of W. C. McAdoo. 
Warehouse stocks of their products will be car- 
ried there. The territory to be covered by this 
branch includes nearly all of West Virginia, 
southwest section of Pennsylvania, and a num- 
ber of cities on the Ohio side of the Ohio River. 


The following awards of contracts for clean- 
ing materials have been made by the quarter- 
master, Chicago: 800 cans lve at 7.2c. to The 
Lightnin’ Lye Co., Cleveland; 764 Ibs. castile 
soap at 17.4c. Ib. to James Good, Inc., Philadel- 
phia; 334 Ibs. scouring compound at 4.9c. to 
Lavo Company of America; 4,230 bottles am- 
monium carbonate at 13.2c. to James Good, 
Inc., Philadelphia ; 8.507 bottles ammonium per- 
sulfate at 21.8c. to Gulf Chemical & Pine Prod- 
ucts Co., New York, and 14,997 bottles liquid 
ammonia at 15!4c. to Favorite Specialty Co., 
Washington. 


The quartermaster supply department, Fort 
Mason, San Francisco, has awarded the fol- 
lowing contracts: Henry C. Hacke, San Fran- 
cisco, 2,600 Ibs. sodium carbonate at 11%c. Ib., 
1.000 Ibs. at 8'™4c., and 400 Ibs. at 12.7c. Ib., 
and John Rothschild & Co., San Francisco, 
1,650 cans lve at 7.24¢. 
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Aromatic Chemicals 
for the Soapmaker 


WE OFFER a complete line of Basic 

Organic Preparations and Perfume 
Concentrates for the manufacture of Toilet 
Soaps, Disinfectants and other Toilet Prep- 
arations. 





Our research laboratory is always at the 
disposal of our clients for their individual 


problems. ee 
FLORASYNTH LABORATORIES, iwc. 
NEW YORK NEW YORK 















































BENZOPHENONE 


The aromatic which makes the added 
perfume carry further in soap products 





Samples on Request. 


WANGLER-BUDD CO., Inc. 


35 FULTON STREET NEW YORK 
Telephones Beekman 3040, 3041, 0657. 





Exclusive Agents for the United States and Canada for: 
Polak & Schwarz, Ltd. Soc. Anon. La Zagara, 
Zaandam, Holland. Reggio-Calabria, Italy. 
REPRESENTATIVES: 


Special Representative: A. C. Drury & Co, 


C. H. Campbell, 


689 Drexel Bldg., hs sk. Meikle 106 East Austin Ave., 


Philadelphia, Pa. Chicago, III. 
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Soap Sculptors Awarded Prizes 

For sculptures done in soap in a recent con- 
test sponsored by Procter & Gamble Co., prizes 
were awarded totalling $800 at the Art Center, 
New York, this month. The selections were 
made from 1,200 subjects. First prize of $300 
in the nation-wide contest was won by Hor- 
tense Keller, a San Diego professional, whose 
subject was a “A Walrus.” Second prize of 
$200 went to Juanita H. Leonard of Green- 
wich, Conn., for her “Torso,” and thiid prize 
of $100 to William P. Bohn of Pittsburgh for 
his “Elephant.” First prize in the senior 
student’s class was won by Gwendolyn Kickert 
of Detroit, and first prize in the junior stu- 
dent’s class by Astrid Nonmark of Waukegan, 
Ill. The jury was headed by Harvey W. Cor- 
bet, New York architect. The works will be 
on exhibition at the Art Center, New York, 
until Dec. 31. 

Liquid soaps for Government use for the 
Army, Navy, and laundries of public institu- 
tions, should contain not less than 12 per cent 
by weight of a volatile organic solvent, or mix- 
ture of solvents, which shall not be miscible 
with water, shall be non-corrosive, non-toxic 
and free from objectionable odor, according to 
the Bureau of Standards. As long as the soap 
meets the proper performance tests, no definite 
requirements as to the fat are noted. One sat- 
isfactory sample tested by the bureau used 
ethylene dichloride as a solvent. 


Fraudulent orders, purporting to come from 
Fuller, Morrison & Co., Chicago, were discov- 
ered recently when a truck bearing the name 
of this house called at Parke, Davis & Co. for 
large quantities of drug products. A phone 
call revealed that the printed order blanks used 
had long before been discarded by Fuller, Mor- 
rison & Co. A warning against this type of 
fraud has been sent out to the trade, by Walter 
Filmer, secretary of the Chicago Perfumery, 
Soap and Extract Association. 

The Second Chemical Equipment Exposition, 
under the auspices of the Association of Chem- 
ical Equipment Manufacturers, will be held at 
the Public Hall, Cleveland, May 10 to 15, 1926, 
according to a decision announced at the close 
of the recent third annual meeting of the Asso- 
ciation in New York. 

Fatty oils are thickened without oxidation, 
according to a process covered by U. S. Patent 
No. 1,514,432, by heating and cooling in a her- 
metically sealed vessel connected through a 
sealing trap with supply and expansion vessels. 


New Form for Soap Census 
A new form for the 1925 biennial census has 
been prepared by the Leland Stanford In- 
stitute of Food Research and submitted to the 
Bureau of the Census which is asking for con- 
structive comments from soapmakers. The 
suggested form follows: 


PRODUCTS: Value of products and work performed 
during the year. Give the quantity and selling value at the 
factory or works and account for all products manufactured 
during the year (whether scld or on hand), including by- 


values by in- 
which were 
under 


quantities and 
year, 
shown 


products. Do not duplicate 
cluding products manutactured during the 
consumed in the manufacture of products 
tneaiy 6. 
KIND Quantity Value 
Pounds 
H: ae soaps: 
Toilet soaps (including medicated and other 
special soaps except shaving soap)..... 
Laundry (bar form) in boxes........ 
Laundry soap (chip or powder form) in boxes 
Laundry soap (chip, powder or solid) in bulk 
Shaving 
Shaving creams 
Liquid soap 
Hand soap paste 
Soft soap (Automobile) 
Soft soap (Textile uses) 
Special soap articles (specify) 


he 


soap 


soap ee ee ee 
Soap stock or soap base for sale 
Spent Lye (caustic soda) strength.. 
Glycerin—Crude 
Refined 


(Dynamite and C. P.) 


Beast CSNCCHV oe ec eae conse ea 
Candle pitch, tar or stearin pitch.... 
Tee eer re errs Cer ee Tee 
Red oil (commercial oleic acid)..... gallon 
WaMgee@. Oo 6 65a 3 cconed ook enone ek aoelen ton 


toilet preparations 
(specify) 


Perfumes and 
Other products 


Contract work on material furnished by others. 
ROW” ic ccucavaasiene ceeneacerer eens 


The quartermaster supply officer, Fort Ma- 
son, San Francisco, has awarded the following 
contracts for cleaners and soaps: 720 Ib. oxalic 
acid at 1234c. to Braun-Knecht-Heimann Co., 
San Francisco; 300 Ib. borax at 12.48 c¢. lb. to 
Haas Bros.; 4,500 Ib. chlorinated lime at 6.35c. 
and 4,000 washing soda at 6c. to Henry C. 
Hacke ; 20,000 Ih. grit soap at 2.447c. to Hooper 
& Jennings, _and 10,000 Ib. and 44,000 Ib. laun- 
dry soap at 5 9.3658c. to Dodge Sweeney & Co. 

The Department of Conways has received 
an inquiry from Germany from a concern de- 
siring to purchase toilet soap. Details as to 
the inquiry may be ebtained by writing to the 
nearest office of the Bureau of Domestic and 
Foreign Commerce and referring to inquiry 
number 17, 749. 

vn 


. J. Verde & Co., New York, is the suc- 
cessor to David C. Link & Co. for many years 
associated with the sale of packing house prod- 
ucts. David C. Link and Edward Conger have 
dissolved partnership. 

Mathieson Alkali Works will expand its 
plant at Saltville, Va., and install new equip- 


ment at a cost of $2,000,000. 

















ON PRODUCTS AND PROCESSES 

















A mixture of methylhexalin and sodium 
oleate, added to settled or cold made soaps, 
with a varying total percentage between thirty 
and fifty per cent, gives transparent soaps 
which after several days standing have a very 
satisfactory consistency. 


A tendency exists for settled soaps to be 
higher in fatty acids in their top layer by as 
much as 4.18 per cent, owing to the greater 
water content of the lower layer, according to 
Heim in the “Deutsche Oel und Fett Indus- 
trie.” Foreign salts are slightly higher toward 
the hottom lavers. 


A sponge or spongy body impregnated with 
soap, having the soap held within the pores of 
the sponge, is covered in U. S. Patent No. 1,- 
553,775, granted to Maurice Hertz, New York, 


A washing powder covered by U. S. Patent 
Na 1,551,557 is manufactured by spraying a 
hot scap composition containing soda ash or 
other crystallizable constituents into a towet 
which is supplied with air cooled by expansion 
in an expansion motor. Heat of crystallization 
is thus absorbed and a powdered product ob- 
tained direct. 


Oxygen containing soaps, made by mixing 
finely pulverized potassium permanganate with 
paste-like neutral soap, adding soda ash to the 
mixture until a dry powder and the proper 
degree of granulation results, and mixing the 
resultant powder with sodium or other per- 
borate, are covered by U. S. Patent No. 1,555,- 
588, issued to Reinhold” Korselt Zittau, 
Germany. 


Soap tablets which will immediately disinte- 
grate upon being placed in water are the sub- 
ject of a patent issued to Cyril J. Atkinson, 
Milwaukee, Wis. Porous soap tablets are 
made by mixing in a dry moisture absorbent 


material in very fine form which will be held 
together by the soap in the form of individual 
tablets. Owing to its porous nature, water will 
immediately permeate the tablet causing swell- 
ing of the water absorbent material, and disin- 
tegration as a result of the expansion. The 
patent is No, 1,556,570. 


Fat cleavage by means of zinc oxide yields 
fatty acids of good color, although where dark 
fats are used, the fatty acids are of the same 
color unless metallic zine powder is used 
simultaneously with the zine oxide, according 
to results of recent tests in Holland. To ob- 
tain a high percentage of cleavage, it is essen 
tial to work with purified oils and to use clean 
zine oxide and pure water. 


Fish oils are now being deodorized abroad 
by heating at 280 to 300 deg. C. for two or 
three hours under a slight vacuum and later 
treated at 50 to 60 deg. with 0.5 to 1 per cent 
of sulphuric acid to remove albuminous and 
mucilaginous matter. Fish oil soap may be 
deodorized at the same temperatures, but a 
pressure of forty atmospheres is required. 


Cleavage efficiency of from 93 to 98 per cent 
has been obtained in Germany by dividing the 
process into a preliminary autoclaving of the 
fats for four hours to an 80 to 85 per cent split 
and a second treatment of three hours, using 
an acid treatment and a wash between the 
operations. 


\ rust removing preparation for use on 
steel, containing caustic soda 250 parts, soda 
ash 4,000 parts, glycerin 125 parts, potassium 
manganate 16 parts, and water 120,000 parts, 
has been patented in the U.S. as No. 1,553,881. 


A metal polish has been patented in the U. S. 
as No. 1,551,673, which is made from dilute 
alcohol mixed with abrasive particles coated 
with calcium and ammonium soaps. 
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RECORD OF TRADE-MARKS 














The following trade-marks are published in 
compliance with Sec. 6 of the Act of Feb. 20, 
1905, as amended Mar. 2, 1907. Notice of op- 
position must be filed within thirty days of 
publication in the Official Gazette of the 
United States Patent Office. As provided by 
Sect. 14, a fee of ten dollars must accompany 
each notice of opposition. 

From the Official Gazette, issues of Nov. 10 
to Dec. 1, inclusive : 


Mist, The Super-Cleaner—This in black 


letters. Tiled June 16, 1925, Claims use 
since Nov. 1, 1924. For Cleaning com- 
pound. Filed by \Wizard Products Co., 


Elizabethtown, Ky. 
Maj—This in black letters. 


1925. 


Filed July 7, 
Claims use since April 20, 1925. For 
Cleaning compound. Filed by David R. 
Knapp. Philadelphia, Pa. 

Seaco—This in black letters in form of 
oval. Filed Aug. 8, 1925. Claims use since 
about June 1, 1925. For Cleaning com- 
pound. Filed by Seaboard Crystal Co., 
New York, N. Y. 


K. A. K.—This in black letters. Filed 
Aug. 18, 1925. Claims use since July 30, 
1925. For semisolid cleaner. Filed by The 


Allen Soap Co., Chicago, Ill. 

Preolite—This in black letters with sun- 
rays above. Filed Aug. 19, 1925, Claims 
use since July 31, 1925. For Cleaning com- 
pound, Filed by Richard A. Pre, Brooklyn, 
| # 

Flinto—This in black letters. Filed Aug. 
2, 1925. Claims use since July 1, 1925. 
For Mechanic Hand Soap. Filed by Wm. 
H. Davis, Media, Pa. 

Enchanted April—This in black letters. 
Filed Sept. 19, 1925. Claims use since Sept. 


10, 1925. For toilet soaps and shaving 
crams. Filed by Cheramy, Inc., New 
York, N. Y. 


Klytia—This in black letters in a square 
with a woman’s head and flowers, with the 
nme EF. Wolff & Sohn, Karlsruhe, Baden. 
hlow the square. Filed Sept. 24, 1925. 
Claims use since Nov., 1924. For toilet soap 
id shaving powder. Filed by Karlsruher 
Parfumerie-und Toiletteseifen-Fabrik IF. Wolff 
& Sohn Gesellschaft Mit Beschrankter Haft- 
ing, Karlsruhe, Germany. 

Klarybella—This in black letters. Filed 
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Sept. 24, 1925. Claims use since May, 1925. 
lor Toilet soap and shaving powder. Filed 
by Karlsruher Parfumerie-und  Toilette- 
seifen-Fabrik I. \Wolff & Sohn Gesellschaft 
mit Beschrankter Haftung, Karlsruhe, 
Germany. 

Kallisto Grandiflora—This in black let- 
ters. Filed Sept. 24, 1925. Claims use 
since November, 1914. For Toilet Soap 
and shaving powder. Filed by Karlsruher 
Parfumerie-und Toiletteseifen-Fabiik  F. 
Wolff & Sohn Gesellschaft mit Beschrank- 
ter Haftung, Karlsruhe, Germany. 

Elata—This in black letters. Filed Sept. 
24, 1925. Claims use since June, 1915. lor 
toilet soap and shaving powder. Filed by 
Karlsruher Parfumerie and Toiletteseifen- 
Fabrik F. Wolff & Sohn Gesellschaft mit 


Beschrankter Haftung, Karlsruhe, Ger- 
many. 
Fidelitas—This in black letters. Filed 


Sept. 24, 1925. Claims use since February, 
1914. For toilet soap and shaving powder. 
Filed by Karlsruher Parfumerie and Toil- 
etteseifen-Fabrik I. Wolff & Sohn Gesell- 


schaft mit Beschrankter Haftung, Karls- 
ruhe, Germany. 
Ran-Zan—This in black letters. Filed 


Sept. 24, 1925. Claims use since Aug. 5, 
1925. Tor laundry soap. Filed by Frank 
R. Maronde, Chicago, Il. 

I. & G.—This in black letters. 
6, 1925. Claims use since Aug. 1, 1925. For 
Powdered soap. Filed by I. & G. Soap 
Works, Brooklyn, N. Y. 

Flee-Fly—This in black letters under- 
lined. Filed Oct. 7, 1925. Claims use since 
June 1, 1925. For Insecticides. Filed by 
Charles FE. Fidler, Kankakee, II. 

Zonite—This on black background with 
lay-out for Zonite label. Filed Sept. 8, 1924. 
Claims use since July 25, 1924. For 
Antiseptic, Germ Destroyer, Disinfectant. 
Deodorant and Bleach. Filed by Zonite Prod- 
ucts Co., New York City. 

Rite-Wa—This in black letters above a 
boy with a box for his head and a brush 
in his hand. Filed Oct. 18, 1922. Claims 
use since July, 1919. For cleanser. Filed 
by Rite-Wa Cleaning Co., Washington, D. C. 

Mi-T.—This in black letters. Filed Sept. 

(Continued on page 63) 
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COAL TAR PINE OIL 
AND SOLUBLE CRESOL 


DISINFECTANTS 


for the 


MANUFACTURING AND DISTRIBUTING TRADE 


aisINFEC TANT. Ss 


HOLBROOK MASS 





SPECIAL CRESOL COMPOUND for Hospital Use 
Phenol Coefficient 7 to 8 


CRESYLIC ACID for Soap Makers 


LIQUID INSECTICIDES ANIMAL DIPS AND SPRAYS 
CREOSOTE OILS 








All Products Tested and Guaranteed 
Prompt Service Assured to all Orders 





BAIRD & McGUIRE, INC. 


HOLBROOK, MASS. ST. LOUIS, MO. 
Warehouse Stocks at 
New York City Kansas City San Francisco 
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INSECTICIDE AND 
DISINFECTANT SECTION 

















A Brief Review of the Work of 


The Insecticide and Disinfectant Association 


|THE Insecticide and Disinfectant Manu- 
facturers’ Association was formed in 
the fall of 1914, primarily to bring 
together and protect the interests of 
the manufacturer of agricultural in- 





s ‘as . ~ 
secticides. At that time the Federal 
Insecticide and Fungicide Board of 

the U. S. Department of Agriculture was vig- 


orously prosecuting makers of insecticides 
whose labels and products were said to be at 
variance with the requirements of the Insecti- 
cide Act of 1910. Much confusion and mis- 
understanding was apparent, and those cited 
for misbranding regarded the action of the 
Government as persecution. It was felt that 
by banding together in an organization, mat- 
ters in dispute could be clarified and knowledge 
of interest to the industry could be dissemi- 
nated among the members. Shortly after the 
forming of the association, the various Govern- 
ment departments having authority over the 
sale and distribution of agricultural insecticides, 
showed a disposition to co-operate rather than 
antagonize, so that in due course harmonious 
relations between the Government and_ the 
manufacturer were brought about and most of 
the problems were satisfactorily adjusted. 
Those who originally organized the associa- 
tion included Marshall Evans, Frank Heming- 
way, William H. Rose, Harry J. Schnell, Ben- 
jamin Hammond and Benjamin M. Kaye. 
Frank Hemingway was elected its first presi- 
dent and served as such for three consecutive 
years. At that time, the organization was 
known and incorporated as the Insecticide 
Manufacturers’ Association. Benjamin M. 
Kaye served as secretary and legal adviser. He 
retired from office upon the expiration of Presi- 
dent Hemingway’s third term. In due course, 
members were admitted from the disinfectant 
industry, inasmuch as disinfectants as well as 
insecticides came within the purview of the 
Federal Insecticides Act, and the disinfectant 
people had no organization of their own. 
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and What It Does for the Industry 


S time went on, it developed that the in- 

secticide maker became active in 
association affairs, while the interest of the dis- 
infectant manufacturer grew, this reversal of 
affairs being due to the fact that the insecticide 
men had been able to smooth out their diffi- 
culties while the disinfectant men were just 
beginning to find themselves at variance with 
certain decisions of the Government. As this 
somewhat unique situation progressed, it be- 
came apparent that the disinfectant maker was 
in the ascendancy in the association. Later, a 
census of the membership revealed that the in- 
secticide people were much in the minority, and 
it was then that it was voted to change the name 
of the organization to the Insecticide and Dis- 
infectant Manufacturers’ Association. Harry 
W. Cole was elected president and C. Campbell 
saird as secretary, each serving two years. 

As insecticide members resigned, disinfectant 
members were admitted. During these troubled 
years of reorganization the members worked 
with a spirit highly commendable in any organi- 
zation, and contributed time, money and effort 
to insure a continuance of the good work 
started, an investment which has since brought 
gratifying returns. M. M. Marcuse succeeded 
to the presidency for one term, being followed 
by C. Campbell Baird, whose previous work as 
secretary had been so highly efficient and con- 
structive. Mr. Baird served two years as the 
chief executive during 1923 and 1924, he in 
turn being succeeded by Fred A. Hoyt of 
Atlanta, who has held office during the past 
year. Harry W. Cole, the second president of 
the association, is now its secretary, he having 
served as such under Presidents Baird and 
Hoyt. 

The association has to its credit a remarkable 
record of achievement. While yet numerically 
small, it represents a restricted business. It 
holds two general meetings each year. The 
annual convention is held in New York City 
in December, while the midsummer meeting is 
held at some point most convenient to all the 
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members. Midsummer meetings have been 
held at Cincinnati, St. Louis, Cleveland, Chi- 
cago, Detroit, Boston, Washington, .\tlantic 
City and Montreal. 
Keeps a Watch on Legislation 

HIE association is affiliated with The [ro- 

prietary Association, the organization of 
medicine manufacturers, from whom it regular- 
ly receives reports of all pending or passed legis- 
lation at Washington and state capitals, this 
information being passed along to its members 
in the form of bulletins. Through this service, 
its members are enabled to keep posted on what 
has been done, is being done and what is being 
contemplated that will have a bearing on their 
own respective enterprises. Through the office 
of its secretary, it makes suggestions, when 
needed, for the revision of labels and printed 
matter to comply with existing laws; through 
its Standardization Committee arranges for the 
testing of products; through its publicity com- 
mittee gives information pertaining to those 
things in which the members are interested, and 
through its program committee arranges for 
semi-annual meetings that all might get to- 
vether and review the work of the previous six 
months, and decide on future policies. 

The association enjoys the hearty co-opera- 
tion of the Federal Insecticide Board and U.S. 
Bureau of Animal Industry. The various Goy- 
ernment departments furnish at association 
meetings speakers on topics of timely interest 
and importance to the industry. Through 
mutual co-operation in the association, much 
helpful legislation has been placed upon the 
statute books, and much in the way of proposed 
legislation, considered harmful, has been with- 
drawn or killed. The association has estab- 
lished a Code of Ethics to which the members 
are required to subscribe, and which insures 
honorable dealings at all times. Membership 
is open to all reputable persons, firms or cor- 
porations engaged in the business of manufac- 
turing or distributing disinfectants and house- 
hold insecticides and application forms may be 
secured from James H. Readio, Jr., Tar Prod- 
ucts Corporation, 99 Empire St., Providence. 
R. I., or John Powell, John Powell & Co., 12 
Water St.. New York. 


Premier Products Corp. is now in new and 
larger quarters at 74+ Foster Ave., Long Island 
‘City, New York. They are pioneers in the 
liquid soap field and specialize in supplying the 
jobbing trade with soaps, soap bases and 
polishing cloths. Recently they reported an 


increase of over 60 per cent in sales during the 
past half year. 


Waterbury To Join Lehn & Fink 


C. H. Waterbury, for the past eight years 
connected with the National Wholesale Drue- 
gists’ Association and secretary of the associa- 
tion since 1921, has resigned, effective Dec. 31, 
to join the staff of the Lehn & Fink Products 
Co. in charge of wholesale sales. Mr. Water- 
bury is author of “Distribution Through the 


Drug Trade” and vice-president of The Trade } 


Association Executives. 


Venezuela a Field for Insecticides | 


The Government of Venezuela, acting 
through the Senidad Nacional, is attempting to 


prevent the entrance of and to eradicate insect } 


plagues, vermin and diseases propagated there- 
by. Docking, building, and sanitary regula- 
tions and other measures have been enacted to 
bring about these results and the laws are 
strictly enforced in all the larger cities. It is 
believed that a much greater use of insecticides, 


fumigants, and disinfectants would be made in , 


Venezuela if they could be sold at prices con- 


siderably lower than those that are now ob- 


tained. Venezuela is not a country of high 
purchasing power and the use of insecticides, 
fumigants, and disinfectants is still in the stave 
of introduction. Within the last few  vears 
there has been a notable increase in the amount 
of American liquid and powder insecticides 
seen in Caracas. Insect powder 1s imported also 
from Great Britain. (Interested firms may ob- 
tain a detailed report and a list of dealers and ! 
agents in Venezuela by communicating with 
the Chemical Division, Bureau of Foreign and 
Domestic Commerce, Washington, D. C.) 


- 


The Japanese Department of Finance has , 
reconsidered its intention to impose a new 
duty on toilet goods, reports state. The rea- , 
son for the abandonment of the original plan 
is that a duty levied on toilet articles other than 
soap is not expected to bring any material rev- 
enue to the national treasury, while the taxing ! 
of soap is considered unwise from the point oy 
view of public health. 


B. J. Gogarty, formerly of S. B. Penick &] 
Co., is now sales manager of J. L. Hopkins 
Co., New York,, importers and miliers of in- 
sect flours and drugs. He was_ previous!) 
connected with the sales staff of the Hopkins 
company for seven years. } 


KF. J. Lewis Mfg. Co., Chicago, manufacturer , 
of coal-tar specialties, plans the early occt | 
pancy of the former plant of the Butterworth- 
Judson Corporation, Meadow District, New- 
ark, N.-J. 





hi 

W 

Ce 

th 

\\ 

tl 

th 
Or 
he 

he 

lo 

th 

fr 
Ol 

pr 
ur 
ni 
an 
co: 
the 
H; 
ve 
thi 
or 
the 
the 


ye: 
me 
cla 
has 
tiv 
sol 
rie 
ot 

key 
spe 
bul 
fing 
cre 
mit 
vou 
pas 
Hai 
mit 
mec 
hel; 
ing 
as \ 
exte 
whi 


| 








cll 
th- | 
W- 


The Address of President Hoyt 


Before the Twelfth Annual Meeting, Dec. 15, at New York 


| is a real pleasure to meet with you again 
this morning to renew old friendships and 
have the opportunity of making new ones. For 


what greater pleasure 
can we get out of life 
than making friends. 


Wealth and social posi- 
tion may be attained by 
the successful business 
or professional man, but 
he is a dismal failure if 
he has gained these and 
lost the good will and 
the respect of his 
friends, through vreed 
or unethical business 
practices. It is a pleas- 
ure to welcome our new 
members here today, 
and ne meeting of ours 
could be considered a complete success without 
the presence of our good friend, Dr. H. Kk. 
Haywood. There were times during the past 
year your secretary and your — president 
thought some of our members were either dead 
or traveling in foreign lands, judging from 
their silence, but I am happy to see so many of 
them here hale and hearty. 





Hoyt 


rep A. 


In reviewing the activities of the passing 
year, with the exception of one matter I will 
mention later, | do not recall anything of spe- 
cial importance being accomplished. The year 
has been remarkably free from adverse legisla- 
tive matters and other problems that have beset 
some administrations. Your secretary has car- 
ried the burden of the detail work, which few 
of vou realize the amount of it, and he has 
kept the members informed on all subjects of 
special interest to the industry through his 
bulletins. Your treasurer has handled your 
finances so carefully that his report will show a 
credit balance instead of a deficit. The com- 
mittee chairmen have been active and deserve 
your attention for the work they have done the 
past vear. We are indebted to Mr. H. W. 
Hamilton as chairman of the Program Com- 
mittee, for the work he has done to make this 
meeting of value to you. Mr. Newman has 
helped in his usual gracious manner in arrang- 
ing the social features. It has been a privilege 
as well as a pleasure to serve with them and I 
extend to them my sincere thanks for their 
whole-hearted co-operation. 


The bright spot in the passing year was the 


nud-summer meeting held in Boston. I want 
to briefly mention the events of that meeting, 
to create a desire in those who do not attend 
our meetings regularly, to make a greater effort 
to attend future meetings. First, | want you 
té know the success of this meeting was due 
entirely to the efforts of two of our members 
who have been the backbone of this association 
for several vears, the old stand-bys, Harry 
Cole and Campbell Paird. The social fea- 
tures started with a delightful luncheon given 
by the Boston branch of the Rochester Germ1- 
cide Company at the Copley Plaza Hotel. The 
next day we had a get-together luncheon at the 
Lenox Hotel. The last day we were enter- 
tained by the Baird & McGuire Company down 
on Cape Cod with one of those famous shore 
dinners. We were also guests on different 
afternoons of Lever Brothers, the Seldon Can 
Co., and The United Drug Co. One of our in- 
teresting trips was a ride through the historic 
section of Old Boston. I might mention Dr. 
Haywood was the official chaperon on all oc- 
casions. 
lduption of Code of Ethics 

Returning to the business side of the Boston 
meeting, the proudest moment of my term of 
office came with the adoption of, Standard 
Rules for Business Conduct, better known as 
a Code of Ethics. This was a very construc- 
tive work for our association, not only for the 
fact that most of the national associations have 
either adopted similar codes or have them in 
the process of making, but for the fact we have 
had rules for conducting our lives for over 
1,900 years, so why should there be objections 
to have rules for conducting our businesses ? 
Some of the sections of the code as adopted 
may not be worded as others may word them. 
hut the principles implied are sufficiently clear 
for any honest man to follow. In the final 
analysis, our association will be judged not by 
its code of ethics, but by the daily lives of its 
members. 

I feel those who opposed the adoption of the 
code did so more for financial reasons than for 
conscientious objections and I sincerely trust 
those who have not subseribed to the code will 
take a broader view of this matter and accept 
the decision of the majority as for the best in- 
terests of all concerned and will renew their 
memberships. There is nothing selfish in the 
code, for in'time it will benefit the industry 
more than our members. Another constructive 
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Specialists in 


ESSENTIAL OILS 


For Manufacturers of Soaps, 
Insecticides, Disinfectants, 
and Allied Products 


-= 
Oil Citronella Oil Sassafras 


Oil Cedar Leaf Oil Cedarwood 
Oil Hemlock Oil Geranium 
Oil Lavender Oil Rosemary 
Methyl Salicylate 
-_ 


D. W. HUTCHINSON & CO., Inc. 


Established 1896 


45 Cliff Street - - New York City 





CRESYLIC ACID 97-99% PALE 


The uniformity of successive shipments of Monsanto Cresylic Acid 97-99% Pale, in 
both color and odor, has invariably commanded the preference of leading soap makers. 

Monsanto Cresylic Acid is manufactured by our British associates, the Graesser- 
Monsanto Chemical Works, Ltd., of Ruabon, North Wales, premier producers of refined 
coal tar distillates since 1867. Warehouse stocks are carried in this country at New York, 
St. Louis, and San Francisco. 


We will be pleased to send a sample upon request. 


Monsanto Chemical Works 


NEW YORK St. Louis. USA. CHICAGO 
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act at the Boston meeting was the realization 
of the amount of work thrown on our secretary 
and voting him a drawing account to enable 
him to engage someone when necessary, to be 
relieved of some of the details, as you know 
he has carried on this work without compen- 
sation. I have noticed it is the custom for a 
retiring president to not only cover up his 
shortcomings, but to suggest to the fellow who 
succeeds him, things he should do. Somehow it 
always struck me these are things left undone. 
However, from the experiences gained the past 
year, | want to direct your attention to a few, 
what I consider, vital subjects. Our first and 
greatest need is some plan devised to stimulate 
our members to take more direct interest in 
the work of the association. We have many 
possibilities ahead of us, yet we cannot take 
advantage of our opportunities with an indiffer- 
ent or a limited membership. 


To Arouse Latent Interest 

This latent interest in many members could 
be aroused if they would attend meetings more 
regularly. If you will look around the room 
at any meeting, you will always find the fellows 
who have kept our association alive and active. 
No one can maintain an interest in any organi- 
zation unless he keeps a contact with it. I 
like the word “contact.” It is of great value. 
Contact brings confidence. Confidence brings 
friendship and the exchange of ideas. This in 
turn makes us broader and better business men. 
The old idea of guarding business secrets is 
passing as our vision broadens, as our contact 
with our competitors grows more frequent. 
Out meetings offer the opportunity for this 
contact. The bulletins and proceedin,, of 
meetings may be read in your office and keep 
you posted on what has taken place, but the 
value of personal contact has been lost. It is 
indeed selfish to benefit from the activities of 
any association without desiring to enter into it, 
to want to take out more than you contribute. 
No one can afford to merely pay dues and allow 
the association to drag along, or expect it to 
function properly when industrial or his per- 
sonal troubles need its attention. .\_ business 
man who neglects to support or give some of his 
personal attention to the association that has 
been organized for the good of his line of busi- 
ness, neglects a real duty. 

Increase the Membership 

My second thought is, if every member will 
take a greater interest in our association, we 
can increase our membership. If members will 
only become more enthusiastic over our possi- 
bilities, it will not be a hard job to go out and 
sell our association to one or more companies 


they are acquainted with. As stated at our 
Boston meeting we can double our membership 
within a year if every member will bring in 
one new member. We cannot hope to get 
many members by the mail order plan. Our 
two membership committees have worked hard 
this year and they will tell you, I feel confident, 
letters will not pull. It needs personal solici- 
tation. 

My third thought is, some effort should be 
made toward educating the medical profession 
as well as the general public, on the value of 
reliable products and their uses. Many people 
and I fear many doctors still hold the opinion 
that disinfectants are merely strong smelling 
agents only good for use in masking some of- 
fensive odor. Our industry has been slow in 
gaining the confidence of the public for the lack 
of publicity and the harmful effects produced 
by the inexperienced manufacturer and the un- 
scrupulous distributor. As soon as the doctors 
become sold on standardized products, it will 
not take long to reach the household. When 
a prominent newspaper publishes as a news 
item that the best insecticides are as dangerous 
to humanity as the insects they destroy, it is 
time for us to sit up and take notice. 

The Insecticide and Fungicide Board 

Our industry is greatly indebted to the In- 
secticide and Fungicide Board, for their work 
in stamping out the unreliable and the fake 
product. It has done more for us than we have 
done for ourselves. The Federal Trade Com- 
mission can be of great help toward placing 
our industry on a level with other crafts if they 
can curtail the practice of commercial bribery 
that is practiced rather freely in some sections. 
[ feel our members should aid these two bodies 
whenever possible to help overcome the preju- 
dices formed. 


What the Association Needs 


We need a scientific committee to write ar- 
ticles on products and uses, and some method 
devised to get these papers published in medical 
journals and other periodicals. As has been 
suggested, we need a vigilance committee to 
watch out for and correct misstatements ap- 
pearing in the press. Simplification of prod- 
ucts and packages would reduce vour stocks 
and overhead expenses, cut down invested capi- 
tal and in turn benefit the consumer. We are 
in urgent need of a slogan for our industry. 
Perhaps the cards I have had printed may sug- 
gest something to your mind that will strike 
the public fancy. 

In concluding, I wish to thank the Proprie- 
tarv Association and members of other national 
hodies for their co-operation. And TI sincerely 
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trust the coming year our members will wake 
up to the possibilities before us and take a 
deeper interest in our work. I do not believe 
even the individual business can prosper and 
he happy, if our thoughts and motives are lim- 
ited to our own selfish interests. The time has 
passed, conditions have changed, where a man 
can live unto himself. Even industries must 
have regard for each other and consider pubtic 
service as an essential part of their existence. 
Frep A. Hoyt, President. 


Report of the Secretary 
HE year which is rapidly drawing to a close 
has been one of unusual activity for the 
office of your secretary. Much additional work 
has devolved upon it as a result of keeping the 
members informed of 





current and pending 

legislation, and the as- 

sistance it has been 

called upon to render to 

standing and _— special 

committees. Many of 

the letters received have 

heen of a nature requir- 

ing individual attention 

and detailed reply, and 

new regulations put into 

effect from time to time 

hy the Government and 

the several states, have 

necessitated a constant - 
watchfulness that the 

interests of the members might be properly 
protected. 

A very earnest effort has been made to ac- 
quaint all members with every move of interest 
during the year which would in any way be 
applicable to their particular business. The 
value of this service is attested to by numerous 
letters of appreciation, especially where the 
information has been of timely use. It is 
hardly necessary to review the work of the first 
six months of the year, since this was reported 
in full at the Boston midsummer meeting and 
subsequently put into bulletin form and mailed 
to all members of record. It may not be amiss, 
however, to point out that a number of state 
legislatures, under pressure, passed caustic acid 
bills previous to recessing, and while these 
measures were intended to curb the sale of cer- 
tain proprietary substances and compounds, it 
is now thought that these laws will not be en- 
forced to the point of causing any of our mem- 
bers real embarrassment. 





CoLe 


Harry W. 


Government Recognition of Associations 


It is most gratifying that during the vear the 
Federal Government has come to recognize 





in the trade association an agency for great 
good to business in general. The clouds which 
previously hung low over such organizations 
passed with the decisions of the United States 
Supreme Court in the Maple Flooring and 
Cement cases, the atmosphere of uncertainty 
has been clarified, and the Department of Jus- 
tice gives eviderice of a desire to help rather 
than antagonize. .\long this same line, it 
might be well to mention that every department 
and bureau of our government has shown in- 
creased activity in helping solve the problems 
which occasionally arise, and also furnishes 
statistics and data that enable us to keep fully 
posted on the opportunities which lie ahead for 
healthy expansion. This is a far different 
situation from that which existed in the early 
years of our existence as an association, and 
proves without question of doubt that the 
American manufacturer has achieved the recog- 
nition he sought when he determined that his 
interests could best be served by a trade organi- 
zation functioning solely for the industry in 
which he was engaged. 

The adage of “In unity there is strength” 
has heen forcefully demonstrated in the case 
of our association. Previous to its forming 
every manufacturer in this line had to rely upon 
his own ingenuity to work out his business 
problems on the one hand and to try to meet the 
rather stringent requirements of the Govern- 
ment on the other hand. Today, there is a 
spirit in our association that was thought im- 
possible ten vears ago. Men from all parts of 
the country meet to discuss matters of mutual 
interest, have come to understand and _ respect 
one another, to appreciate the high motives 
which actuate them in their dealings, and to be 
open and frank in talking about matters which 
in the past were regarded as strictly confi- 
dential. 

A number of our members are now making 
effective use of the association’s emblem on 
their stationery and in advertising, thus signi- 
fying to the world that their products are truly 
dependable and their business methods of the 
highest order. It is hoped that others in the 
association will see the wisdom of this course 
and employ this little design which is so sig- 
nificant in its meaning. 

Praises Proprietary Association Aid 

HE Proprietary Association continues to 

keep us fully advised of pending legislation 
at the state capitals and at Washington. 
high a value can hardly be placed upon his 
splendid service, which has been of inestimable 
benefit to our members. There are perhaps a 
few here today who distinctly remember the 
difficulties in which our association found itself 
in the days before this affiliation of interests 
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vas brought about. Acknowledgment is also 
made of the helpful efforts extended by the 
National Wholesale Drug Manufacturers sso- 
ciation and other trade bodies having interests 
in common with our own. During the year, 
thirty odd invitations have been received from 
various points to hold our next meeting at this 
or that place. From the wording of these let- 
ters it would seem that the Insecticide and Dis- 
infectant Manufacturers .\ssociation has gained 
considerable recognition as a body of business 
men who are doing real thines. 


The Code of Ethics 


Y now, it should be common knowledge to 

all that President Hoyt’s Code of Ethics 
was adopted by a large majority at the Boston 
Convention. Printed forms, embodying the 
provision of the Code, were mailed on Septem- 
ber 16th to all the members with the request 
that they be signed and returned for the asse- 
ciation’s files. To date, 21 of these have been 
properly executed and recorded. There are 
still 20 members who have not favorably re- 
sponded. This Code is a clear-cut expression 
of the practices and principles to which our 
memhers have pledged themselves, and it is felt 
that a big step has been made in the direction 
of placing the industry on a higher ethical plane 
than ever before. Great satisfaction is felt in 
the number of high class business firms ad- 
mitted to membership since the last annual re- 
port. Greater interest is being shown in the 
work of the association and as each year passes 
it leaves our organization more prominent, 
more influential and more respected. Although 
we are still numerically small, we feel a pride 
in the character and stability of our members, 
a number of whom have been on the member- 
ship roll for ten or more years. 

One of the outstanding events of the year 
was the issuance on September 15th of the first 
copy of a new publication Soap by the Dor- 
land Company of New York. When it was 
made known to your secretary that this new 
magazine would carry a disinfectant and in- 
secticide section, he volunteered to undertake 
to keep this space filled with news of interest 
to the members of the industry. In this he was 
but partly successful, as repeated requests for 
news items from different sections of the coun- 
try did not bring the enthusiastic response 
counted upon. Having had an opportunity in 
October and November to visit some of our 
members, he learned first hand that there 
a disposition to first wait and see what the other 
fellow was going to do and whether this new 
publication was something that should be taken 
seriously. Happily, it is now agreed that Soap 


Jas 


is a live, virile magazine and makes a splendid 
official organ for our asseciation, as it is being 
sent to all manufacturers and a large number 
of jobbers and reaches the desk and the eye of 
the men we are most anxious to reach. .\r- 
ticles of interest are being sent in without solici- 
tation and in the months to follow, we intend 
to so use its columns in furthering the gospel 
of sanitation that we prophesy that it will be 
the one publication our members will find of 
greatest benefit and usefulness. Grant .\. Dor- 
land and Ira P. MaeNair, both voung men with 
a wide knowledge of trade associations and 
publications, are heading this new enterprise. 
They have given freely of their time, experience 
and facilities to the association without price or 
promise of reward, and in consideration of this 
untiring and unselfish interest on their part, it 
is recommended that acknowledgment of our 
appreciation be shown by electing them to asso- 
ciate membership. 

In several bulletins you have been asked to 
submit a sketch of your business history, to 
send in a photograph of yourself, and to con- 
tribute your views on any general or specific 
subject which would properly have a place in 
the columns of this new journal. If you have 
not done this as yet, will you not make a note 
to do so when you return home? After all is 
said and done the keynote to our future success 
and prosperity is the interpretation we put upon 
the word “co-operation” and what we do to 
make it a reality and not merely a figure of 
speech. In the eleven years the association has 
been in existence, its growth and accomplish- 
ment have been possible only through the help 
the members have given to one another and to 
the officers and committee chairmen. Never 
before in our history has the opportunity been 
so great for mutual helpfulness as now. We 
are standing at the threshold of a new era and 
whether we will do greater things and add still 
further lustre to the name of the association 
depend almost wholly on how seriously we take 
the work and the extent to which we are will- 
ing to co-operate. We have gone through our 
periods of trials and tribulations. There are 
those who predicted we could not last. Yet 
despite these gloomy forecasts, the men of 
vision and of purpose in our membership have 
worked all the harder that this, vour organiza- 
tion, might not perish, but be of lasting benefit. 

Grafeul ackqnowledgment is made at this 
time for the kindly interest and help given by 
practically all the members during the year, 
which help and encouragement have been of 
great benefit to your secretary in his efforts to 
mtaintain a service to members which it is 
hoped will justify their continued approbation. 

Harry W. Core, Secretary. 
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Report of Committee on Disinfectants 


N the first place, your Disinfectant Com- 

mittee Chairman pleads guilty to accepting 
the honors of the report submitted at the Mid 
Summer Meeting, 
which was so ably pre- 
sented by Mr. Peter 
Dougan, and I wish to 
thank him at this time 
and also several mem- 
bers of the Committee 
for their assistance and 
suggestions. Since my 
return from the Pacific 
Coast about August Ist, 
there seems to have 
been very little new 
legislation of particular 
interest to our Associa- 
tion. However, the fol- 
lowing states, Alabama, 
California, Connecticut, Louisiana, New York, 
North Dakota, Oregon, South Carolina, Utah, 
Virginia, Washington and Wisconsin as_ per 
Service Regulatory Announcement Bulletin, 
No. 52, Oct. 13, 1925, have enacted some new 
legislation. 

You no doubt have all secured copies of the 
Supplement through Secretary Cole, to the 
Federal and State Laws, published by the 
Standard Remedies Publishing Company, Inc., 
Washington, D. C., in October, 1925. If not, 
do not fail to do so at once. 

It would be unwise for me to attempt in 
this report, to comment on the drastic legisla- 
tion in some of the States, such as demanding 
the registering with the proper official each 
and every brand you purpose to sell in such 
states, as for instance in Alabama. Jt is obli- 
gatory that a manufacturer accompany his 
certificate of application with a check for Ten 
Dollars ($10.00) for each item or Brand of 
Insecticide or Fungicide, with the chemical 
analysis, showing active or inert constituents, 
accompanying same with label proposed to be 
used and if requested by the Commissioner, 
you are requested to present a sealed package 
containing one pound of Insecticide or Fungi- 
cide. The above fee is payable annually on 
such merchandise offered for interstate ship- 
ments and a fee of Five Dollars ($5.00) each 
for such brands not offered for interstate ship- 
ments (except that the fee shall not he assessed 
for registration of an insecticide or fungicide 
consisting of organic matter and not contain- 
ing any added inorganic matter or mineral 
chemical, provided, that a complete analysis, 
accompany same showing active or inert 
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constituents and proportions of same). 


Any person who shall violate any of the pro- 
visions may, on conviction be fined not less 
than Fifty Dollars ($50.00) nor more than 
Two Hundred Dollars ($200.00) for each of- 
fense. Connecticut's fine is $200 for the first 
offense and Three Hundred Dollars ($300.00) 
for each subsequent offense. 

In South Carolina, Section 1 reads: No 
commercial disinfectant, by its nature subject 
to the tests hereinafter provided, be sold or 
offered for sale unless it have plainly stamped 
upon the “Container” the co-efficient strength 
as compared with pure phenol. The said co- 
efficient to be determined by the method em- 
ployed by the Hygienic Laboratory of the 
United States Public Health Service, or the 
Rideal-Walker Method. 

These few citations are for the purpose of 
calling your attention to the necessity of giv- 
ing careful study to present laws governing 
the sale of merchandise which you wish to dis- 
tribute in interstate or otherwise, and we be- 
lieve it very necessary to the life of our As- 
sociation, that any further new legislation be 
watched very carefully by the Committee on 
Legislation and reported promptly for action. 

Permit me at this time to say that I am sure 
our members will all agree that our worthy 
and exceedingly efficient Secretary, Mr. Harry 
Cole has been our “Watch Dog’ and nothing 
has escaped his vigilant attention, and he has 
not failed to advise us promptly when anything 
of importance has arisen. We believe this As- 
sociation should be justly proud of its Secre- 
tary, who is a peer in his profession. — His 
latest Bulletin No. 43, Nov. 9th, showing: so 
conclusively why this association is worthy of 
our support, was a masterpiece of logic, and 
I am quite sure that if a letter of that type 
was addressed to the leading members of the 
National Paint, Oil and Varnish Association 
whose annual Convention was held recently, 
they would be seeking to amalgamate with our 
association. Some of them are now manu- 
facturing and selling disinfectants. 

Dr. Lee K. Frankel, vice-president of the 
Metropolitan Life Insurance Company recently 
issued a bulletin in which he stated that paint 
is a disinfectant. After any epidemic painting 
up helps kill the germs. The National Tuber- 
culosis Association is quoted as saving, “the 
easiest way to get rid of germs that have nested 
in your house and around your premises 1s 
to clean up and paint up.” So you of the mem- 
bership committee may do well to take this into 
consideration promptly or they may be soon 
asking us to join their association. 

There is one subject which the Committee 
believes should receive careful attention. This 
is the present Tariff on Cresylic and Cresols. 
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We do not believe this. Government should 
hold the umbrella over one or two American 
manufacturers who practically control the out- 
put on certain items which England has hither- 
to furnished us at very much lower prices than 
the same can be purchased at the present time 
in this country, and these same American 
manufacturers when asked for quotations claim 
they have none to offer as their estimated pro- 
duction for the balance of the year has been 
sold. This condition should be investigated 
and some action taken. 

We understand that several of our members 
have been advised that Paradichlorobenzine is 
being considered by the postal authorities as a 
poison to humans and may be barred from the 
mails. The Company which your chairman 
represents, has been notified to that effect and 
although no general ruling has as yet been 
passed, unless some united effort on the part 
of our Association is made immediately, such 
a ruling may be made effective. 

The United States Department of <Agri- 
culture does not hold this material as being 
injurious to humans. We therefore feel that 
a united appeal to the third assistant Post- 
master General with the real facts as to this 
product would clear the atmosphere on this 
subject, which is very important to quite a 
number of our members, and we suggest that 
the President appoint a Committee to take 
proper action in this matter. 

Looking backwards to our own accomplish- 
ments with pride is one thing and looking 
backward to the accomplishments of others 
with envy is another. Before we can look back 
with pride we must look ahead with vision. 

There is one man occupying a high position 
in government circles, who has kindly and will- 
ingly accepted our invitations many times to 
he present and bring before the Association 
any matter he thought to be of special interest. 
A man of real vision for the common good of 
all concerned. [ refer to our old friend Dr. 
Haywood to whom we are greatly indebted, 
and we trust he will live many years to grace 
our meetings. It is very important that the 
suggestion as embodied in one of his former 
addresses on the Standardization of Disin- 
fectants on the basis of their co-efficiency 
against a particular germ or culture, be devel- 
oped to such an extent that we shall be in a 
position to command the confidence of the buy- 
ing public as to the accuracy and guaranteed 
eficiency of our varied products. In closing 
may we call your attention to one of the most 
important steps so far taken by our Associa- 
tion. This is the adoption of the Code of 
Ethics as presented by President Hoyt. 

If our members will strive to put into daily 


practice this Code of Ethics, it will place our 
industry in an enviable position, and be a means 
of education to all other like associations. To- 
day the ethics of business and the ideals of 
public service are on a higher plane than ever 
before. We must, therefore, recognize our 
responsibility to each other and to the people 
whom we serve, and zealously guard these 
ideals. 

Respectfully submitted, 

C. P. Crowell, Chairman, 
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Report of the Membership Committee 


The Insecticide and Disinfectant Manu- 
facturers Association is today, unquestionably, 
the highest type of commercial association. 
Since the incorporation 
of the Association in 
1914, its growth has 
been remarkably con- 
sistent and today it 
numbers among its 
members, the leading 
manufacturers, jobbers 
and distributors of the 
country. In the past, 
the strength of the As- 
sociation has been in the 
personnel of its mem- 
bership and the effec- 
tiveness of its work. 
Through the office of 
the Secretary, the mem- 
hers have been kept informed of all local, state, 
and federal laws and regulations affecting the 
industry; they have been advised of adverse 
legislation, unjust taxation and malicious at- 
tacks. The value of this work is inestimable, 
it cannot be expressed in dollars and cents, 
but it certainly is many times the amount of 
the yearly dues. 

The motives of the Association have never 
heen selfish—it has co-operated with, and is 
on friendly relations with the Federal authori- 
ties who control the industry under the In- 
secticide Act of 1910. It has standardized the 
industry and the products which it promotes 
and in so doing has benefited the producer 
and the consumer. The social phase of mem- 
bership in the organization is almost of equal 
importance. Personal contact with the other 
fellow at the semi-annual meetings, visits 
through his plant, interchange of ideas along 
the lines of manufacturing and distribution, 
comparison of market and trade conditions, 
knowing your competitor as your friend and 
not as your enemy—these again are values 
that cannot be expressed in monetary terms. 

(Continued on page 53) 
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KNOWING THE DIFFERENCE — IN COST 


of materials and labor processes has been part of “National” service for many years. 


























We Manufacture Sealing Machines for both 
flat sheets and knock-down cartons and can therefore advise you without bias. 
We also manufacture both lining and wrapping machines as well as 
| both net and gross weighers of thirty (30) and sixty (60) per minute 
| capacities. Send samples for prompt quotations. 


NATIONAL PACHAGING MACHINERY CO. 


192 Green St., Jamaica Plain, Boston, Mass. 
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O LL IMPORTATIONS 
direct from our own produce 
factories in the Ot! Palm 
Districts of West Africa 
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AFRICAN @ EASTERN TRADING CO., INC. 


26 BEAVER STREET -:- NEW YORK CITY 
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Market Report on 
TALLOW, GREASES AND OILS 




















After a period of marked strength and rising 
prices, early December saw a slowing down in 
demand for fats and oils owing principally to 
the usual year-end reluctance of consumers to 
buy and carry goods over the inventory period. 
The basic situation in the oil market has not 
changed materially, but the desire to reduce 
stocks both in dealers’ and consumers’ hands, 
has brought slight shading in a few products. 
The active demand during the latter half of 
November, however, took good quantities of 
materials out of the market and the beginning 
of December did not find any appreciable sur- 
(Written Dec. 8.) 

Coconut OIL. 


plus stocks. 


In local markets, offerings of coconut oil 
were somewhat freer during the first week in 
December both for spot goods and for nearby 
deliveries. Business was fairly active for this 
time of the year. Some stocks emanating from 
dealers’ hands, which had been holding De- 
cember positions for later sale, were turned on 
the market as they did not want to carry them 
too long toward the close of the year. Sales 
of spot Ceylon type oil were made at 1334c. lb. 
in bbls. ranging upward to 14%c.; Manila oil 
for later spot December delivery commanded 
13'%4ec.: for -= on the Coast, immediate 
shipment, 12'%c. to 13c. was nz uned. vd 
shipment Coast was named at 11} 4c. to 12 
February at 114. to 11%4c.; March 101%4e. 
to lle. Copra prices in the Philippines are re- 
ported at the highest levels in five years. 
Opinions on stocks of oil there are conflicting. 

CoTTONSEED OIL. 

Business in cottonseed oil during the period 
has heen dull and price fluctuations have been 
narrow. Bullish sentiment of which there was 
considerable, hinged on re ports of poor quality 
seed this year, and continued heavy consump- 
tion in November as was noted in October. 
There was quite some short covering of winter 
month positions during early December by 
insiders on the New York Produce Exchange. 
Estimates on the cotton crop still hover in the 
vicinity of 15,000,000 bales and are responsible 
for much bearish sentiment. Offerings from 
the South, however, are ight and no material 
downward move is expected at least until after 
the turn of the year. Prices were 9c. for crude 
for immediate shipment Southeast. Others 


were the same. P. S. Y. spot closed 10.50. 


Range for forward positions was 10.20 to 
10.60 as to position. 
OLIVE Foors. 
Available stocks of foots from Mediter- 
ranean sections will be small this year. Quality 


is expected to be high, but prime goods will 
be hard to buy. Prices on spot continue very 
firm with offerings light. Spot goods are held 
at Y'’gc. to 9'4¢; shipment is 9'Xce. 


PaLM OIL. 


During the month, prices for palm oil moved 
upward owing to continued well sustained de- 
mand. The last week, however, this has eased 
off considerably. Prices closed at 9'%c. spot 
for Lagos and 9c. to 9'4¢. for Niger. 
KERNEL OIL. 

The same has been true of palm kernel as of 
palm oil. Prices closed Dee. 8 higher than 
they were a month ago, at the same time, de- 
mand had a slowed down at the close. Spot oil 


Ile. iD. 


PALM 


TALLOW. 

Active demand, reduced offerings, and high 
prices have characterized the tallow market 
during the month. Sales were made near the 
close of 10'%4c. Ib. works for extra tallow. 
During the last week of the period, demand 
slumped off slightly and the market presented 
an easier appearance. Offers, however, con- 
tinued light. Chicago reported a firm, steady 
market during the period. 

GREASES. 

The situation in greases was much the same 
as the tallow market during the month. Prices 
were very firm during most of the period. 
Prices in New York held at high levels with 
white grease at 10c. up to 13c; house grease at 
914¢. to 94%4c; yellow at the same. In Chicago, 
vellow grease sold at 9c; brown at 8c; garbage 
grease at 7c. 

Fisn Orts. 

Steady market with some higher prices over 
the month was noted. Light pressed menhaden 
sold at 70c. gal. bbls.; crude at 53c. to 55c. gal. 
Baltimore. Whale natural winter closed at 78c. 
to 80c. gal. Supplies were limited and market 
firm. Cod was 65c. to 68c. gal. bbls. spot with 
light offerings from Newfoundland. 
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OLIVE OIL FOOTS 


Direct Importations of the 
Choicest Production 








THE SuPERFos ComPANY 


25 SPRUCE STREET —- NEW YORK CITY 
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Soya BEAN OIL. 

Small stocks have continued to resist trad- 
ing, as well as the high price. Shipment dur- 
ing Jan.-Feb. reported closed 10%c. Coast 
tanks; spot Coast 12c., both for crude oil. 

STEARIC ACID. 

\ steady, strong market has characterized 
stearic acid during the month with little change 
in prices. Double pressed sold at the close at 
1534c. to 16'%4c. with triple pressed at 18c. to 
18! SC. 


Membership Committee 
(Continued from page 49) 

During the past year, the Association has 
adopted a code of ethics to which all members 
and applicants for membership must subscribe. 
The code is merely an amplification of the 
golden rule. It requires members to be con- 
siderate of the best interests of their employes, 
to observe truth and honesty in their relations 
with those from whom purchases are made, to 
practice clean and honorable competition, to 
co-operate with Federal and State authorities 
in law enforcement to the end that the public 
may receive the maximum of service, to guar- 
antee fair play and full value to the customer, 
to live up to all agreements and contracts in 
spirit as well as in letter, and, finally, to engage 
in no unethical or misleading sales practices 
in which the usual price is falsely represented. 
In addition to subscribing to this, an applicant’s 
credit must be unquestioned and his reputation 
for integrity and character must be above 
reproach. 

The Membership Committee has benefited 
immeasurably by this code of ethics, as it 
automatically deters questionable concerns 
from applying for membership and induces de- 
sirable ones to ally themselves with an organi- 
zation professing and practicing such altruistic 
motives. Very few commercial associations 
have the courage to come forward and express 
their convictions in such unmistakable language. 
It is not a question of affording to join the 
Association—it is rather a question of being 
able not to belong. Favorable action has been 
taken on the applications of the following con- 
cerns for membership since the last Annual 
Meeting: Salem Chemical & Supply Co., 
Salem, Mass.; Colonial Chemical Corporation, 
Reading, Pa.; The Tanglefoot Co., Grand 
Rapids, Mich.; The Larvex Corporation, 
Brooklyn, N. ¥. 

In closing, your Committee cannot help but 
feel that there are many other concerns, par- 
ticularly in the southern and western states who 
are eligible for membership but who are either 
ignorant of the benefits to be derived from 


membership in the Association cr are not aware 
of its existence. Your Committee cannot do 
all of the work and must rely on the member- 
ship for leads to follow up. This is your or- 
ganization—the more you do for it, the more 
benefit you will derive from it. If every mem- 
mer would canvas his customers and his com- 
petitors and sell them the ideas and the ideals 
of this Association and display the same energy 
in so doing that he displays in his business 
dealings the task of your Committee would 
be immeasurably lightened. 
James H. Reapio, Jr., Chairman. 


Publicity Committee Report 

Your Committee has endeavored this year 
to secure as much desirable publicity as 
possible for the Association, and is pleased to 
report its efforts have been largely successful. 
Space has been alloted us by a number of the 
trade journals, which opportunities have been 
used to the fullest, and many of the daily 
papers have published items of interest  re- 
garding our organization and what it was doing 
and seeking to bring about. Our own mem- 
hers have not been as active as it was hoped, 
in sending in items of interest concerning 
themselves in particular or the industry in 
general, but it is felt that this situation will 
grow more favorable as the value of publicity 
is realized. Special articles on the various 
phases of scientific disinfection and methods 
for the control of insect life have been furnish- 
ed to various journals and published. It is 
planned that from this time on to have a repre- 
sentative of each firm holding membership with 
us to act as a publicity man, so that informa- 
tion of value and interest might be more quickly 
collected and disseminated. In this and other 
ways we hope to enlarge upon the work of the 
Publicity Committee with direct benefit to 
every member of the industry. 

K. A. DotcGe, Chairman. 
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Report of Standardization Committee 


The Standardization Committee is composed 
of representatives from the technical and scien- 
tific staffs of our members and has for its 
object to investigate bacteriological and chem- 
ical questions which present themselves at our 
annual and midsummer meetings and any prac- 
tical scientific topics that may come to our 
notice during the year. The scientific investi- 
gations involving either routine testing or re- 
search work—he it of bacteriological, chemical 
or insecticidal nature—are carried out at the 
Pease Laboratories, who are most ably repre- 
sented on the committee by Dr. Pease. The 
Standardization Committee acts quasi as a 
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MYSORE GOVERNMENT 


East Indian Sandalwood Oil 


DISTRIBUTORS 
E| Essenflour Products, Ltd. 


SOLE 


| Mysore ~ S. India 
| 
Distillers of Essential Oils and 


Manufacturers of Perfumery Products 


Ce, 


Government distills and sells only 


— —— 


He Mysore 

one grade of Oil, a strictly pure genuine Sandal- 
wood Oil put up in distinctive cans and cases, labelled 
and serially numbered. Oijl supplied in other styles 
of containers may be U. 5. P. but we can accept no 
responsibility for its genuineness or its freedom from 
adulteration. The buyer who specifies Mysore Oil 
should 


4 in original containers and is then 
| absolutely protected. 
| 
| 


This oil we offer exclusively in 
Further protection is insured by 


receive it 


labelled containers. 
the smaller label placed over the cap. This label is 
numbered and a complete record of each case shipped 


| 
i is kept by us. 


For your own protection, insist on 
Original Cans and Cases. 
S—EACH CASE 

TINS 
JOBBER 


PACKED IN 100-LB. CASES 
CONTAINS 4 25-LB. 
SUPPLIED THROUGH YOUR 


; , 
COX, ASPDEN & FLETCHER 


Sole Agents in U. S. A. 
26 CoRTLANDT STREET — 
Phone—Rector 4586 











New York City 


Cable Address—Coxaspéen, N. Y. 
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Market Report on 
ESSENTIAL OILS AND AROMATICS 




















arly December saw somewhat lessened ac- 
tivity in the essential oil market, due possibly 
to the usual slumping off in buying during the 
closing month of the year to hold inventories 
down. Prices, however, showed little change 
irom their former strony position, the close of 
November finding an average of all essential oil 
prices at the highest levels of the past four 
vears. Salient features of the market during 
the past month included the spectacular rise in 
peppermint oil, higher prices for cassia, berga- 
mot, orange, sandalwood, sweet almond, and 
bois de rose oils, and easiness in anise, Ceylon 
citronella, and terpineol. 
Oi ALMOND 
True sweet almond oil went to 92c. Ib. inside 
owing to searcity and closed at this figure on 
Apricot kernel held at 55c. to 60c. Ib. 
OIL ANISE 


Dec. 7. 


Lower prices for shipment and smaller de- 
mand on the spot market softened the position 
of anise and quotations were lower at the close 
at 7Oc. Ib. for U. S. P. oil up to 73c. as to 
quantity. 

BENZALDEHYDE 

Selling competition continues — to 
strongly in this market. Manufacturers are 
ofiering U.S. P. goods at $1.20 Ib. up as to 
quantity. Imported is held at $1.15 to $1.25 
as to seller. 


operate 


Orit BERGAMOT 

Prices turned about during the month and 
rose slightly, At the close, $5.25 Ib. all the 
way to $6 Ib. spot was named with higher prices 
predicted if the damage from the recent Sicilian 
storm was found to be severe. 

Oit Bots pE Rose 

Bois de Rose, which sold down to $3 Ib. in 
New York in a large way during the month, 
rose at the close of November and best which 
could be done was $3.25 with some asking 
$3.50 inside. 

Oi CAssia 

Stocks of U. S. P. oil were small on spot 
and higher prices followed a good demand. 
Range of market Dec. 7 from $3.35 to $3.75, 
as to seller and quantity. 

Ort CITRONELLA 

Java oil strengthened late in November and 

spot drums rose to 8Zc. lb. inside for good 
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quality oil. Some houses named up to $1 for 
choice quality. Ceylon oil continued weak and 
prices were anything from 46c. up to 49c. Ib. 
for drums with no demand. 
On GERANIUM 
The weakness of the French frane softened 
the shipment position during the month which 
tended to ease spot prices. However, most 
houses holding high quality oil refused to shade 
$4 1b. for Bourbon. 
Our LAVENDER 
Continued firm and generally unchanged 
Prices run all the way from $5 Ib. up to $5.75 
Ib. spot for flower oil as to seller and quality. 
Spike $1.10 to $1.25 Ib. 
Oi ORANGE 
On sharply higher cables for shipment from 
Italy, spot orange oil prices jumped to $2.90 
Ib. in New York, ranging to $3.25 for some 
brands. 
Ort PEPPERMINT 
Reputed that not more than 25,000 Ibs. are 
left in the country. <All price records were 
broken late in November when peppermint 
jumped to $28 Ib. for natural oil and $30 Ib. for 
U. S$. PP. Japanese mint oil was offered in 
New York at $12 during the month. Con. 
sumption of peppermint has been reduced, as 
might be expected, by the high prices. 
Oi SANDALWOOD 
Sandalwood was firmer during the month 
and dealers were asking $7.10 Ib. inside for 
genuine Mysore oil on spot in original cases. 
Demand from soapmakers was reported good. 
\ustralian sandalwood oil named at $5 Ib. spot. 
OL SASSAFRAS 
Artificial sassafras holds without change at 
28c. Ib. for drums with demand remaining 
active. Competition between makers holds this 
material at the present price. 
TERPINEOL 
Competition between makers for large busi- 
ness forced prices down somewhat during the 
month. Drums of C. P. terpineol were quoted 
from 3lce. lb. up by manufacturers. 
VANILLIN 
Manufacturers advanced prices for vanillin 
5c. oz. during November and made the inside 
base price for 500 oz. lots 49c. oz. 
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| HEADQUARTERS | 






Washington’s Headquarters 
at Valley Forge 
Here the “Father of his 
Country” set an inspiring ex- 
ample of courage and patriot- 
ism when the fortunes of the 
Revolutionary soldiers were 
at their lowest ebb. The 
house, built of stone, was a 
portion of Mount Joy Manor 
originally owned by Wm. 
Penn. 


EAR after year, decade after decade, the most 
exacting judges of chemicals give the prefer- 
ence to those under the R & H trade mark. 

The extent to which these critical users have 
focused attention upon these famous products has 
resulted in our becoming known as headquarters 
for chemicals of satisfaction. 

Forward-looking firms ally their processes with 
R & H Chemicals to protect their own reputations 
for quality products. 


“The Consumer Knows” 


Keff 


CHEMICALS 
43rd Year 


A few of our specialties for the Soap trade 


Trichlorethylene Tetrachlorethane 
Carbon Tetrachloride Caustic Potash 
Caustic Soda 
Carbonate of Potash 


“Whe Soda Ash 


ROESSLER & HASSLACHER CHEMICAL©. 


709 Sixth Ave., New York 
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Market Report on 
SOAP AND DISINFECTANT CHEMICALS 




















The closing of November and early De- 
cember saw a marked upward swing in 
chemical prices generally. As a group, chemi- 
cals were at the highest point of the year on 
Dec. 1. In some items, consumers have hesi- 
tated to close contracts for their 1926 require- 
ments, but on the whole, contracts business has 
been active and has accounted for firmer posi- 
tions. As the last month of the year gets under 
way, only small residual quantities of contracts 
for 1925 deliveries are reported remaining to 
be shipped. In the case of formaldehyde and 
trisodium phosphate, for example, practically 
all makers are sold well ahead and can take no 
additional business. (Written Dec. 8.) 

Acid CRESYLIC. 

Although stocks of cresylic acid remained 
plentiful, late November and early December 
saw sufficient cheap material taken out of the 
market to materially strengthen the general 
position. Demand has been steady and com- 
petition is less keen. Pale 97-99 per cent rose 
to 58c. gal. ranging to 70c. for special high 
grade goods. Shipment from abroad was 
quoted considerably higher at the close. 

FORMALDEHYDE. 

Demand has been active and position very 
firm with available goods from makers scarce. 
Several makers are sold well ahead. Prices are 
I4¢. to 9Y%e. Ib. as to quantity, basis bbls. 

CRESOL. 

Practical no U. S. P. eresol can be had on 
spot or from the American maker. Foreign 
goods are quoted equal to 25c. for shipment. 
Some small packaged lots are heard offered at 
35c. Ib. spot. The maker quotes 18c. to 20c. Ib. 
for cresol, but it does not mean anything. 
Offers of special cresols and cresol compounds 
are heard from various sources. The duty 
precludes bringing in the raw material and 
making U. S. P. goods here. 

GLYCERIN, 

Although the past ten days has seen little 
change in glycerin prices, demand has been 
active, chiefly, it is believed for the anti-freeze 
trade. Prices stand at the close well above the 
levels of last month. Dynamite in drums 


naked and included sold at 24c. to 25c. Ib.; 
C. P. at 25c. with prices up as high as 26c. in 
drums noted ; saponification was in very limited 
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supply at 18c. up; lye was quoted at 16c. and 
firm. The popularity which has been won by 
glycerin anti-freeze solutions has apparently 
run away with this market, considerably ex- 
ceeding refiners’ expectations. With the ar- 
rival of real cold weather, further rises would 
not be unlikely. 
RosIns. 

Although the dark grades of rosins moved 
downward during the period, WW and WG 
rosins showed little recession from their high 
prices. The month showed little variation in 
the latter two from $16.40 and $16.50 bbl. 
Grades B to I were down to $14.55, about a 
dollar drop in the month. Declines were less 
as the grades went up. The market generally 
was easier, but steady domestic buying was 
reported. 

ALKALIES, 


No change in the situation has been noted. 
Soapmakers are entering their usual contracts 
at this season without any variation from 1925 
prices. Demand for liquid caustic is reported 
to show a steady increase. Deliveries during 
November and early December have continued 
fully up to normal. 

AMMONIA WATER. 

Prices continue to slide off owing to cheaper 
anhydrous ammonia. Competition between 
makers is very keen. In drums, 26 deg. was 
quoted at 3%c. to 4%c. Ib. for carlots and less 
as to quantity. 

TrRIsopDIUM PHOSPHATE, 


Although quoted by makers from 5c. to 6c. 
Ib. in bbls. for carlots and less, supplies were 
very difficult to locate as most makers are sold 
up well ahead owing to the demand for this 
product in cleaning and washing compounds. 


anvuuenneanannty MM 


George Schroeder, one of America’s pioneers 
in the modern soap industry, completed fifty 
years of service last month with James S. Kirk 
& Co., Chicago. During his half-century with 
Kirk, he became one of the most widely-known 
soap salesmen in the United States. Some 
vears ago, he became sales manager and later 
secretary of the corporation. Mr. Schroeder, 
although 66 vears of age and a grandfather, is 
still hale, hearty, and active in the business of 
the firm. 
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CAUSTIC POTASH 


ELECTROLYTIC 
CONSOLIDIRTE ALKALIWERKE, WESTEREGELN 


90/92 % 
Ground — Fused — Broken 


All Caustic Potash manufactured by 
Consolidirte Alkaliwerke is sold 
on the basis of 90% minimum KOH 


Sole American Agents 


THE SUPERFOS COMPANY 


25 SPRUCE STREET - - NEW YORK CITY 
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THE for 
NEWPORT soap 
PRODUCTS makers 


TETRALIN and HEXALIN 


Hydrogenated Coal Tar Bases with 
High Boiling Points and 
Better Dissolving Properties 
for oils, waxes, greases and fats than the sol- 
vents commonly used therefore they are 


ideal for incorporation with Soaps and Deter- 
gents destined to be used in textile processing. 


The Newport Chemical Works, Inc. 
Passaic, New Jersey 


Branch Offices and Warehouses: 
Boston, Mass. Providence, R.1. Philadelphia, Pa. Chicago, lll. Greensboro, N.C. 
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CURRENT PRICE QUOTATIONS 














Chemicals 


koatone ©, Fi, Gee «kocsis ceases 
Rete Te, WS cir on che cate en esnecsesens 
Cresylic, 95%, dk., drums 
O7-O06, PAG, GYUME oc cicccrccccce 
Formic, 85%, teeh. 
OSRNG. NS i Sivakee were poReauseorsey 
Salicylic, tech. ....... 
Sulfurous, 6% ebys. 
Adeps Lanae, hydrous, bbls 
Anhydrous, bbls. ...... 


Aleohol, Ethyl U. S. P., bbls 
Complete Denat., No. 5, 
Ammonia Water, > deg. drums wks....Ib. 











ES Gem, GCRUMIG WEE. 5 ovicccccctcscccseve Ib. 
Ammonium Carbonate, tech., bbls........ Ib. 
Bay Rum, Porto Rico, denut., bbls..... gal. 

Se. TEs NN . Secs hn naclecnaunes gal. 
Benzaldehyde, U. & P. .....s..0.. rr i 
Bleaching Powder, drums............ 100° Ib. 
GG TR PN (5 scien camera natocuees ib. 
Borax, pd. cryst., bble., Kgs.......5....0dh 
Carbon Bisulphide, drums ........-..... Ib. 
Caustic, see Soda Caustic, Potash Caustic. 
Cites CIOS, GEE es cniaviececes hb cevre cers ton 
GCrecetie. O. B:. Fi, CRS GR. akc ces he da cces Ib. 
Ceeee, Uy. i. Bey CRB ae. 6 oichibs ee eee ee Ib. 
Creosote Oil, drums veiw aiciak es scaen sen 
Diethy!] PAthAIAtG. GUMS 6.0.0 c cece ceeses Ib. 
Mens EON, TOC. cescecsececckens ss 100° Ib. 

Ch i eS ga dibe sas taken eeeos 100 Ib. 
WeremieyGe, BR. 6 isc os ca eseasswcces lb. 
UGE. Tee: TD ec wince cecccrasis sete ton 
Givecerm, ©, Bi, GHG 66 6 vackvcescianes Ib. 

OCRMAEG, (“CNOIRD ice sctccsrtececenes Ib. 

Saponifestion, (DEB, ..60. cece ties es Ib. 

Sog@ Eye, CHWER 60 cess cdess ses ackiar soe 
ROME, GE cimenk ect cudien wenn yal 
BIG), “RODIN, DRED ised cs dee mincee pees Ib. 
lodoform, bottles ............ shea es Bor 
Kieselguhr, bags ......... ...ton 


Lanolin, see Adeps Lanae. 
Lead Acetate (Sugar Lead), white......1Ib. 








Dae, Gs WES, 6 e.cecscieenreseses 100 Ib. 
Menthol, cases pacaeu Trees: | 
Mercury Bichloride, kegs. ...........+... Ib. 

NS, (OI orca ich cceere hed Gries os eos Ib. 
ee - ROE a5 6 oso eee tdkne ene wees Ib. 
Ammoniated (White Pet.)............. Ib. 
Naphthalene, ref flake, bbls.......... ows kie 
Nitrobenzene (Myrbane), drums......... lb. 
Peemeee CONOR. SIMU sicisccscsctecceenes Ib. 
Paradichlorobenzene, bbls. .............. Ib. 
Paraformaldyhyde, cases .........e..e0. Ib. 
Petrolatum, bbls. (as to color)..... iow sks 
Phenol (Carbolie Acid), drums........... Ib. 
Pe Crt. I ownage Gaetan 


Potash, Caustie, drums 
Potassium Bichromate, ¢ 
Pumice BlOUG, POW. «0.0.0 vsscccceas 
Rosins (600 lb. bbls. gross for net) 

Grade B to H, basis 280 lb. bbl......bbl. 











MN Be ROU cat eritscsae bgp eecereeed bbl. 
CEE Tr CN WE Pe oc cbeacsseees .- bbl. 
Rotten Stone, powd. bbis...<.....6..<00. Ib. 
SICH,  MUORs CORTOE  as.6icic Kid. c case cousee ton 
Soda Ash, Contract, wks., bags...... 100 Ib. 
Dive DOR, UPy MER ceccics ccc cans 100 Ib. 
Seda Caustie, Contract, wks. sld....100 Ib. 
Five drums up, solid, local....... 100 Ib. 
Five drums up, grnd. fik.......... 100 Ib. 
MOUNTED HERS oo ohcce sc iik ae mad escns 100 Ib. 
Soda, Sesquiearbonate, bbls......... 100 Ib. 
Roainm Chloride (SRE)... ccc cccccicuse ton 
Sodium Hydrosulphite, -Ib. 
Sodium Phosphate, bbls................4- Ib. 
(Trisodium phosphate) 
Sodium Silicate, 40 deg., drums...... 100 Ib. 
Drums, OO Gee. . WR. occccscsccccs 100 Ib. 


In tanks, 10¢ less per hundred works. 


061% 


15.00 


36 
2.00 
2.50 

-0914 

25.00 

-25 

241, 

A 

.16 

4.75 
4.65 
6.00 

65.00 


>. 00 
4.90 
6.50 
75.00 


-16 
1.20 
8.75 
1.30 
4,30 
2.10 
1.70 

07 





-05 
30.00 
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Oils—Fats—Greases 


Castor, No. 1, 
No. 3, bbls. 
Bigwi- Dies cence occdcasecs 

Coconut, Ceylon, bbls., N, 

OUR Mey Esc cosine petro autos Oe 
Cochin, bbls., N. Y. 
EMGNOs We Kgl vcaynqcveeceues 
Manila, bbls., N. Y. 
Tanks, Pacific Coast 
Were, Dn I rasa ioe 

Cod Newfoundland, bbls. 
Tanks, N. Y¥. 

COMES, “DORR. 66sec oN ase 

Corn, ref., bbls., N. Y. 
Crude, tanks mills 

Ds Ths [Re Sanat vee besaedscancen 

Cottonseed, crude, tanks mill............ Ib. 
PSY, bbis., N. ¥: 

Degras, Amer., bbls. 
English, light, bbls 

Brown, bblis., N. Y. . 
Light brown, bbls., N. 
Dark, bbls., N. Y. 
Neutral, bbls., N. Y. 
Moellon, bbls., N. Y. 









Greases, choice white, bbls., N. Y...... Ib. 
WO ss cacsencneksueseedecckicnsel Ib. 
PRONE kc Pureaen tase bea Saeed ee ee ee Ib. 
BNE kets eededasdcrsont<acccudiawen Ib. 
Oe: DRIES oie cot caserteks Ib. 

Lard, prime steam, bbls................. Ib. 
COMIBOMRGE, THR. acess check ccdcdeue Ib. 

Lard Oil, edible prime ............. lb. 

ie Rs NS, os so cctci cee Ib. 


Extra, bbls. 
Extra, No. 1, 
No. 1, bbls. 
No. 2, bbls. 
Linseed, raw, bbls., 
Tanks, raw 
soiled, 5 bbl. 





Menhaden, crude, bbls., works..... gal 
Cuetien Cane, BRIE asd cicch cece. gal. 
Light pressed, bbls. ........ Sataurdees gal. 
Yellow, bleached, bbls. .............. xal 
Extra bleached, bbis. ............... gal. 
Oleo O8; Na 3. Dh. Ne Beeccccck tb. 
hy Ss Rey oe canes sale wemeuaan Ib. 








Rete Sie SOREN gine Ra Wri cd crarera a wea laed att 
Olive, denatured, bbls., N. 
Edible, bbls., N. Y 
Foots, bbls., 
Shipments 
Palm Lagos, casks 
Niger, casks 
Palm Kernel, bbl., 
Peanut, refined, 
Crude, bblis., N. . 
Red Oil, distilled, bbls. 
Saponified, bbls 





GORRS isuccunivivescucedocanservess 
ah “Wa Iie a fe nie dtewseeaceeces gal. 
Soya Bean, crude, tks., Pacific Coast... .Ib. 

Grade, (anh, INs Yo) sskdecesacuccuves Ib. 
Cres Wits: Ne Wa och ei taccesetans Ib. 
Rofined, Dbin., Nz Fe ccccccascndac Ib. 
Stearic Acid, s. p. 200 lb. bags...... <<cun 
Rint NUNNOND ee cats ae ccenvavearke vee Ib. 
PPIDIO CORNER, WER ce cicevewkeocecns Ib. 
Riensine. Clee. WM osiskkccccccececseees Ib. 
Tallow, edible tierces ....... ‘ «Ib. 
Cite, GmiPe TOGO. oaicccvccess adunueue 
Tallow oils, acidless, tanks, N. Y....... Ib. 
Wicd (GlR ee re vtineecteccusavevscurens Ib. 
Whale, nat. winter, bbis.. N. W.....6-% gal. 


Blchd., winter, bbls., N. 
Extra blehd., bbls., N. Y 





ve 
te 
S 








75 
7 
-13! 
-121 
-121 


= 








60 SOAP DECEMBER, 1925 

















Coloromes 
for Bath Salts! 


ATH SALTS can now be made with two ingredients—THE PLAIN BATH 
CRYSTAL and a COLOROME. Only one operation is necessary—mix one 

pound of salt with one-quarter to one-half ounce of a COLOROME (depending 
upon the size of the crystal) allow it to dry for a few hours and a perfect product is 
ready for packing. 

Bath Salts, made with COLOROMES, will not fade when exposed to light, will not 
stain bath tubs and will stand up in any kind of salt, neutral or alkaline. 

A COLOROME is a highly concentrated solution of a Felco Perfume Oil, specially 
compounded for the purpose, of an appropriate dye and a harmless solvent, which is 
odorless, non-toxic, non-irritating and which evaporates quickly. 

You can buy COLOROMES in almost any combination of shades and odors. Ask 
us for our complete list. We can save you time, trouble and money. 





Felton Has Specialties for the Soapmaker 


















FELTON CHEMICAL COMPANY, INC. 


Manufacturers of Aromatic Chemicals and Synthetic Flower Oils 


6165 TAAFFE PLACE BROOKLYN, N. Y. 
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L. &V. | JUNGMANN & CO. 


Sodium Fluosilicate INCORPORATED 
Sodium Fluoride ‘ 
Direct Importers 
Oxygen Bleaching Agents 
Liquid Resin 














5 DESBROSSES STREET 


NEW YORK 
Casei 


Chlorophyll = 
Barium Hydrate 


. Sole Agents for L. & V. 
Barium Carbonate and other Standard Products 
Sodium Bisulphite 
Precipitated Chalk om 
and other Chemicals 


and Raw Materials Spot stocks at All Times 



































CURRENT PRICE QUOTATIONS 


(Continued) 
































M ; Resewiary, U. 8. PB. , QUmia se cc ccavances Ib. 45 .55 
Essential Oils OCR ge WR BiMiicususcetesdencevedenes lb. 37% .38 
head ee mk Me Sandalwood, E. Ind. U. S. P...........+- Ib. 7.10 7.25 
ooo | Oe erCreah ete S steam |. We Indian (Amayris) ...00.... 000 Ib, 2.25 2.35 
Fe aT Se er Ie eee raeee vip ne Ib. Sassafras, U. S. P..cces-ccsceccvosceces Ib. 90 1.00 
Apwiccke. Kernel: CaUS occecc cick coos. Ib. : Artificial Settee tect eet e eee e eee e eens Ib. -28 _-80 
F peer, Ge Ge sve secs sccceaveses lb. 14.00 15.00 
Anite, TER, CABG ce ic cere tessdecees lb. -70 Spruce Ib. 90 95 
ice SOM oe cey cre ccceaCecnds Ib. .75 TO eo Re on ane Re ae ‘ aaa G 
Australian Sandalwood ...............0. Ib. 5.50 . — ee eke Seca niec's eke Gene ate ee aoe gal. Se -30 
WO QM a cawatnk har com thro ealenees «ares Ib. 2.50 Thyme, ROG Caer Pic cetesuivs cavaneses Ib. .80 .85 
eee Wetee Oe Bole iencadacanuiiasceerrae Ib. 95 1.00 
ORNS, COMMON oe ck bandos 5 Gana ve eeee Ib. 6.00 Tech ib 65 70 
DOU CRI ois vc ccet ec eee cas che nus ib. 2.20 Py Ag eet ck, Eee eb age hit A : Bip ny 
= ae a Vetivent; amet os iiss} coc cess Cawsces Ib. 15.00 16.00 
ReCe. Tee WOR WOE ck Fede ac edeac aces Ib. 60 Java Ib. 20.00 29 00 
Soa gg ee Se. ricci ere cack esvcasinsasen 20. 22. 
ae Rome ine: . im ee eitaeninais 378 Flame Sine, Deen. 666s sb ctcvcesvcus Ib. 6.00 7.00 
Cee, CR, cS ccebnddons ines deebneeenaceus lb. 3 
WRsT, GATE, FIRE ockiie ccs eicwcscces Ib. .80 < ’ 
Ds Rie aeC ic ecar Reena eed boeten Ib. 4.00 Aromatic Chemicals 
Campos, BOSSY, GIGS cevcsccavoedscss | rr 144 ISOLATES 
WRUNG. GUM ice vciens che aes cbwe dcen ee Ib. 11's 12 
CONONER, GAEIVE, TINE 6ccidinccntsicvcges Ib. 2.50 2.75 BROAKOR: ccc ccickdvexixrnddee more Ib. 1.00 1.25 
RUUEEOCS ERO oe ri chi sinks Reekee unaaewes Ib. 3.00 3.25 Cs | | a ERDRID moNene MEU REL ate Sit \d 5 1 * Ib. 2.75 3.00 
CURR, UPON di citer cecuchinernnawes lb. 2.70 3.00 CHUWGMOAIM cc donb Cao ee eke ene ee 2.50 3.00 
Redistilied, U. GB. Bi, CORB cc cccccces Ib. 3.50 3.75 Reeenek, (UG Pe cc cetediceveucuons lb 90 .95 
Cane eee. TS iiccecaciscccccecencees Ib. 90 1.00 Mugen, Oo eke cc i Sdarcecdeunecauuan: 2.735 3.00 
Cedar Wood, light, drums .............. Ib 58 .60 Geraniol, Domestic ............-sseeeeee Ib. 2.50 2.75 
aes Nae : . FORO cdvcccwesecccivestouseuseonses Ib. 2.61 2.90 
ronella, Ceylon, ¢ rere es cee ok 0 <. a oe 
: Ny OT: gece RRR ASOE Ib 5 100 Iso-Hugenol .....00e esses eee eeeeeeeecees Ib, 3.75 3.90 
3 gia PRMBOMNS 6. 56.5 dainds cwleccusedevesceaeaue don Ib. 6.00 6.25 
COON, Era tO, Ge cook oR eee eee s Ib. 1.90 2.10 Mente, fi ot Poe Cer anna Ib. 16.00 20.00 
MED, Voc asewes sea necatneen eae nseesew cs Ib. 48 -50 SPEIRS i Oy co ee : 31 ‘32 
Erigeron, 20 Mh. TOS oc cecsececcscccces Ib. 7.00 8.00 Theat. Us BBs isc cvieccvteccwscceens lb. 4,25 4.50 
Eucalyptus, Austl., U. S. P. cans....... Ib. P34) 58 
Peanek. 5 RoR. iB escniceccscceenes lb. 90 95 aes SYNTHETICS es = 
Geranium, African, CEM piecanoacex caus Ib. 5.25 6.00 Sn gy yas Aly nie Phebus ace - oo “ 
NES CMM revues éAcskecoéeusurtcesta Ib, 4.00 4.50 be 
UI ta BI eccrine Weer cabbuseecueeuardaed Ib. 1.45 1.50 
CO a een yer ee re ce lb. -90 95 Benzoate Ib. 1.35 1.40 
Lavender, U. S. P., tind ............000. Ib, 5.25 5.75 @ifeddellol sos.65 ces vessels ee ee 9.00 
BpIRe, BHAA, CARB ooocc desc veccevex Ib. 1.10 1.75 Citrenellyl Acetate .........cceccceeeees Ib. 13.00 14.00 
Lemon, Ital., U. S. Po sseeeeee esses eens Ib. 2.00 2.25 COMMAND, so eiticer ccc s cectinentvencnxwnne Ib. 3.25 3.30 
Lemongrass CRG. CURE aca bcc Hexecdus Ib. 1.15 1.25 Caramel ACG ie oc cds nc dcaedodecoubee Ib. 4.50 5.00 
Linaloe, Me WENOE Nats ecunceuneranctos Ib. 3.50 3.75 Eeeeeereees GU nos i ibe vc ckdes enacts ib. 1.85 2.00 
Neroli, Bigarde, % & 1 Ib. bot.......... Ib. 75.00 100.00 FR PNOMSOTEIOMGIINE 66.0600) cas decevcawaas Ib. 12.00 14.00 
Petals, 2 1 WOE. oc ves cesvoccces -lb. 100.00 125.00 SR CAE sc awccads oes ned > vldewdeeaneeas O74. 6.00 6.50 
ee. 3 WS BAB ao icicoceusveceet Ib. 10.00 20.00 ME, sit cudcciuickrasbaateerceedeawenee lb. 10.00 11.00 
Wakinaee, WW Re ses oc vec wxes lb. 1.90 2.00 RAGES. BORDER «6 Sond ccinuusnetactevewnl Ib. 8.00 9.50 
Grane, BGM BME. cov ccckcxcecscsos lb. 2.70 2.75 Methyl Acetophenone ......ccccccccccses Ib. 3.75 4.00 
PE “Ws: BO, CINE oiiccccincusvesevuce Ib. 2.60 2.75 PERRURGUNS. aie 6 kins Ces teecdcceusscnes Ib. 2.50 3.25 
Sy a. errr rrr reer re Ib. 3.00 3.25 PAIRCIONOE  vewecsus pecs denkeedscceserd Ib. 8.00 9.00 
CMSANU,, CORE: THC 6c icscceccaccecsceccs Ib. -25 .28 Saliveiate Ve Gi ok ore vcwawencace: Ib. 42 48 
DOE Wee cn orga ternweascsene evacuees Ib, 4.50 5.00 WON, ~ PUES is ca cices deecscetneduantes Ib. ll 15 
Pemrroreh, GOR osccccesccs beteeeeer eee lb 2.50 2.75 We — AMOREO ooo oc cree Son Sed eemuneenaed lb. 10.00 10.50 
pi Serer a Tee ry ee Ib. 2.40 2.60 CC ere errr err re rrr rr ree Ib. 11.50 12.00 
eee aguas 9 i MPM ccvvcvcctievesssvvcescvcsesasses Ib. 3.25 3.50 
; ye Bass net . . hake a eu inane Ibe 28.00 paper Phenplecetaltense okccc keccecsausecenes lb. 8.00 8.50 
Redis, U. GB: Pi, CAS cr ccccncccscnes lb. 29.00 30.00 dap cach pe : an 
Rater Getin He Bs ch oe ee Ib. 2.25 2.35 Phenylacetic Acid, 1 Ih. bot.cccccccscecs lb. 3.00 3.25 
? ee ’ me ns Phenylethyl Alcohol, 1 Ib. bot........... lb. 6.00 7.00 
"ee ae wes eeteneeeeeeteeeeeeees > a by Terpinyl Acetate, 25 Ib. cans............ Ib. 1.25 1.35 
im Sek ee ae 9.50 Terpeneol, CP, 1,000 Ib. drs............. Ib, 32 35 
AMMA i say's seins sa.genwonnscnee es oz. 9.50 11.00 CAMS ceeeeeescece en ereseccsesesec cece Ib. 34 3T 
BES evechee ne cetraeenl bok cke ras OZ. 2.00 2.75 Wate. UL Re Pe va cccacccscevesvescees 0% 49 50 





Louis Schmidt, insect powder manufacturer, 
srooklyn, N. Y., was held recently in $10,000 
bail on a charge of homicide in connection with 

a death in a Long Island City restaurant. Neg- 

' jigence was alleged in not sending an employe 
to distribnt+ vrope#l* roath powder, sold by the 
defendant te the restaurant, so that it could not 


The Demilo Company, of Detroit, manufac- 
turers of Demilo Corrective Cosmetics and the 
famous ‘‘Demilo Milk Mask,” has leased the 
quarters formerly occupied by the Lever Bros. 
Company at 138 Cadillac Square, in the heart 
of Detroit. 


H. M. Paulsen of George Lueders & Co., 
New York, recently returned from a cye- 


month trip through Mexico. - contaminate’ food. 
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Perfumery Raw Materials 


Manufacturers of Synthetic Aromatic Chemicals 


We are headquarters for the following oils, which we manutacture in substan- 


Terpineol Acetate Amy]l Salicylate 
Benzyl Acetate Heliotrope Concrete 


46 PLATT STREET - - NEW YORK CITY 











Offered for Quick Sale 


Machinery from Complete Soap Plant in 
Process of Being Dismantled — Equipment of 
Almost Every Type Available. 


am, 
Special Offer 
1 Complete Garrigue Glycerin Outfit 


Evaporator 4’ x 16’, fitted with 2” Copper Tubes; Salt 
Extractor; Receivers, Tanks, Pumps, etc. 


e 


Soap Kettles, Tanks, Crutchers, Press, Slabbers, Cutting Tables, Pumps, 


Trucks, Frames, etc. 
Write Immediately for Complete Details! 


BOX 105, SOAP 


136 Liberty Street, New York City 
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(Continued from page 39) 
1, 1924. Claims use since May 31, 1924. 
For metal polish. Filed by Waller E. Mor- 


| gan, Mount Vernon, N. Y. 


Lina Cavalieri—This in signature under 
portrait of a woman's head in a circle. 
Filed July 1, 1925. Claims use since Jan. 
16, 1924. For toilet and face soaps. Filed 
by Lina Cavalieri, Neuilly-sur-Seine, France. 

2-J—This in outline letters with a bird on 
each side. [Filed July 1, 1925. Claims use 
since Jan. 1, 1914. For namely 
powdered soap, aluminum cleaner, toilet 
soap and fiber soap. Viled by Soap Co., 
Inc., Portland, Oregon. 

Grandma’s White Soap Chips—The first 
and last two words in black letters, the 
second word in outline letters, on top of a 
basket carried by old woman. Filed Aug. 
6, 1925. Claims use since July 20, 1925. 
For soap chips. Filed by the Globe Soap 
Co., Cincinnati, Ohio. 


soaps, 


Floreston—This in black letters. Filed 
Aug. 11, 1925. Claims use since Jan. 1, 
1914. For shampoos. Filed by Hiscox 


Chemical Works, Patchogue, N. Y. 

Odorex—This in black letters in a circle 
with an outer circle with a rough edge. 
Filed Aug. 17, 1925. Claims use since June 
18, 1925. For deodorant. Filed by Odorex 
Laboratories, Oakland, Calif. 

Fle-Go—This in black letters. Filed 
Sept. 10, 1925. Claims use since May 15, 
1924. For insecticides for dogs and cats. 
Filed by the Claxton Chemical Co., Pitts- 
burgh, Pa. 


Teba—This in black letters. Filed Sept. 


17, 1925. Claims use since Aug. 27, 1925. 
For shampoo. Filed by Pond’s Extract Co., 
N. Y. 

Mrs. Mason’s Old English—This_ in 


black letters below a woman’s head with 
her hair spread out. Filed Oct. 12, 1925. 
Under 10 year proviso. Claims use since 
about 1890. For shampoos. Filed by the 
Comfort Powder Co., Boston Mass. 

Black Flag—This in white letters on a 
black flag. Filed Oct. 15, 1925. Claims use 
ince Jan. 2, 1925. For insect powder and 
liquid insecticide. Filed by Gilpin, Lang- 
don & Co., Inc., Baltimore, Md. 

Colgate—Layout of six sides of shaving 
tick package. Filed May 6, 1925. Claims 
we since Aug. 15, 1916. For shaving soap 
and shaving sticks. Filed by Colgate & Co., 
Jersey City, N. J. 

Glycolen—This in black letters. Filed 
Aug. 12, 1925. Claims use since about Dec. 
30, 1913. Liquid soap. Filed by Hiscox 
Chemical Works, Patchogue, N. Y. 


Gaffcor—This in black letters in a tri- 
angle. [Tiled Sept. 14, 1925. Claims use 
since Aug. 21, 1925. For insect destroyer. 
Iiled by Gaffney & Cord, Philadelphia, Pa. 


New-Bowl—This in black letters. Filed 
Oct. 20, 1925. Claims use since Oct. 3, 
1925, For disinfectant and  deodorizer. 


Kiled by The Newater Co., Chicago, Ill. 
N. P. D.—tThis in black letters. 
Oct. 24, 1925. Claims use since Aug. 1, 
1925. lor disinfectants. Filed by Elbar 

Laboratories, Chicago, Ill. a 

Radiante—This in black letters in a circle 
with sun-ray_ around it. Filed Jan. 5, 1925. 
Claims use since Aug. 1, 1920. For scour- 
ing powder. Viled by Swift & Co., Chi- 
cago, III. 

Barbers’ Antiseptic Shampoo Soap—T his 
on faney background. Filed June 22, 1925. 
Claims use since June 1, 1925. For sham- 
Poo soaps. 

Black Rooster—On a fancy background. 
liled June 23, 1925. Claims use since June 
9, 1925. For soap powders. Filed by Sun 
Soap Products, Inc., Staten Island, N. Y. 

La “Brillante’—This in black letters 
with fancy marker on background. Filed 
July 25, 1925. Claims use since January, 


liled 


1925. For washing fluid. Filed by Pierre 
ds », 
Reenier, Moulangis par  Crecy-en-Brie, 
no a 2 
I-rance. 


Van-Kleen—This in black letters over a 
saw-mill. Filed Sept. 8, 1925. Claims use 
since Aug. 31, 1925. For washing powder. 
Filed by Van Tilburg Oil & Supply Co., 
Minneapolis, Minn. 

Bug-Cide—This in black letters. Filed 
Sept. 17, 1925. Claims use since Jan. 1, 
1916. For insecticide. Filed by Avri Drug 
& Chemical Co., Jersey City, N. J. 

Creco Company, Inc., Long Island City, 
N. Y., formerly known as the United Sanitary 
Products Co., have added a new product to 
their large line of sanitary specialties. They 
are now putting out Creco Polishing Cloths, a 
new economical polishing agent for all kinds 
of metals. 


E. J. Barber, for several years the head of 
the chemical department of the White Tar Co., 
New York, and previously with the Barrett 
Co., New York, has joined the sales depart- 
ment of the American Cyanamid Co. 

Imports of creosote oil or dead oil into the 
United States in September totalled 12,060,742 
gallons of which 5,073,328 gallons came from 
the Netherlands and 4,761,233 from the United 
Kingdom. 
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Something New f 





Operating Speed 
100 to 175 per minute 


OAPMAKERS will be espe- 
cially interested in this new 
F&H wrapping machine. It has 
been designed particularly for 
wrapping soap and will find its 
largest use in the wrapping of 
Toilet Soaps and Guest Cakes. 
The best features of our other 
machines have been incorporated 
in this new one. 

Soap can be fed direct from 
the press to the belt feed con- 
veyor. The wrapped pieces are 
discharged in a manner to hold 
the end folds securely in place 
until the gum sets. 

The wrapping is easily visible 
and any defects can be quickly 
detected and remedied. 


Our Representative Will Gladly Explain 
The New Machine Fully on Request. 


FERGUSON @ HAAS 


INCORPORATED 


Wrapping Engineers 


515 Greenwich St. New York 











FOR SALE 


1000, 1500 and 4500 Ib. Perfection Crutchers 
2-6 Knife Chippers 
100—600 and 1200-Ib. Frames 
6 Filter Presses, 12” to 42” 
Garrigue Glycerin Evaporator Unit Complete 
3 and 4 Roll Stone Mills 
4 and 5 Roll Steel Mills 
5x7 Crystallizing Rolls 
Blanchard Nos. 10A and 14 Mills 
4”, 6”, 8” and 10” Plodders 
H-A and Huber Foot Presses 
Anderson Oil Expellers 
Proctor Continuous Dryer 
2 Bleaching Tanks Agitated 
Scouring Soap Press 
4 Powder Mixers 
Champion Slabber 
Storage Tanks 
Amalgamator 
4 Dopp Kettles 
Acme Remelters 
2 Wrapping Machines 








Complete Plants Bought and Sold 


— 








Consolidated Products Co., Inc. 
15 Park Row, New York City 
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COLORS 


Technical Colors 
for 


All Kinds of Soap 


If you want individuality 
in colors we will lend all 
possible assistance. 
Samples will be gladly 
furnished. 


PansMecMea% 
BO ad 


INTERSTATE COLOR CO., Inc. 
Offices: Suite 819 
41 PARK ROW NEW YORK CITY 
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clearing-house on scientific questions between 
our association members and that branch of 
the Federal Government supervising the prod- 
ucts coming within the province of the Insecti- 
cide Act of 1910, namely, ‘The Insecticide and 
Fungicide Board at Washington,” and I can 
never emphasize too often the most cordial 
and friendly spirit which is shown to us at all 
times by the congenial Chairman of the Board, 
Dr. Haywood, and feel positive if our mem- 
bers absorb the benefits derived inside and out- 
side of our investigations they will easily steer 
clear from serious troubles with Washington. 
The committee’s principal work in the past, as 
its name might suggest, was to enlighten the 
association on problems of scientific nature re- 
lating to standard bacteriological or standard 
chemical testing of products manufactured by 
our members. 

In my report presented at the midsummer 
meeting in Boston, I had outlined the prelimi- 
nary research investigation necessitated by the 
new ruling of the Insecticide and Fungicide 
Joard in testing disinfectants recommended 
for general disinfection against an additional 
pathogenic test organism, namely, micrococcus 
aureus, and to base the recommended strength 
of dilutions of a disinfectant not merely on its 
hygienic laboratory phenol coefficient, but also 
on the coefficient obtained against a freshly 
isolated resistant strain of M. aureus. The 
Laboratory of the Insecticide Board, through 
Dr. Haywood and his assistant, Dr. Reddish, 
have given the Pease Laboratories all the 
specifications regarding the technique, culture 
medium and strain of M. aureus, and M. 
Himebaugh, director of the Department of 
3io-Chemistry and Bacteriology of the Pease 
Laboratories, has carried out during the last 
year at great length a most interesting and 
painstaking investigation on this whole subject. 
It would be imposing on your patience to give 
more than an extract of the technical report 
from Mr. Himebaugh covering many pages, be- 
sides, few of you would be very much inter- 
ested, being of purely scientific nature. 
During the last year, we have made quite 
extensive investigations on the resistance of 
different cultures of Micrococcus aureus to 
phenol and to coal-tar disinfectants. We have 
found that many Micrococcus aureus cultures 
when freshly isolated have a greater resistance 
than the same culture when cultivated over a 
period of time in the laboratory. On the other 
hand, we have found many freshly isolated 
cultures less resistant than are ordinary labor- 
atory cultures. We must therefore conclude 
'tom these findings that it is not safe to choose 
any freshly isolated Micrococcus aureus as a 
fest organism but, on the other hand, we must 





choose one which has a standard resistance to 
phenol in order to obtain anything like uniform 
results. As for example, our own culture of 
Micrococcus aureus which has been used in 
the laboratory for a period of about twelve 
years gives a coefficient on a coal tar disin- 
fectant of 2.75, while the culture of Micrococ- 
cus aureas received from the Insecticide Board 
grown in the same media and under the same 
conditions gives a coefficient of 1.55. The 
same product and taken from the same sample 
of the disinfectant gives a coefficient of 6.12 
with LB. typhosus by the Hygienic Laboratory 
Phenol Coefficient Method. 

Our general conclusions regarding the use 
of Micrococcus aureus show that it can be 
used, but it must be used under very specific 
conditions in order to obtain anything like uni- 
form results. We believe the phenol coefficient 
should be determined by the use of 0.1 cubic 
centimeter of culture instead of ¥ cubic centi- 
meter of culture, thus following the standard 
dose of the Hygienic Laboratory Method. In 
order to secure uniform resistance we believe 
it is necessary to modify the Hygienic La- 
boratory specifications as regards the pH of the 
media and the length of time before the tests 
are made; that is to say, a pH of 6.50 is neces- 
sary and it is also necessary to make the tests 
two or three days after daily transfers of the 
culture instead of five days as specified by the 
Hygienic Laboratory Method. 

As the laboratory of the Insecticide Board 
has expressed willingness to co-operate with 
the Pease Laboratories on this work, we can 
feel quite sure they will exchange their ex- 
periences mutually gained and the proper stand- 
ard method for testing disinfectants against M. 
aureus will be evolved in the near future. 

In conclusion, I will say a few words on 
the selection of commercial cresol for manu- 
facturing saponified cresol solution used in 
official stockcar disinfection. The analytical 
data on this work with samples from various 
sources of Europe convinces me that duty-free 
imported cresylic acid is not a very suitable raw 
material. I have succeeded to produce with 
some of this material a very nice-looking com- 
pound by slightly modifying the usual method 
of procedure but on account of this very modi- 
fication either one or the other points in the 
chemical composition and the physical prop- 
erties required in Department Bulletin No. 1308 
of the U. S. Department of Agriculture for 
“Saponified Cresol Solution” fall short of the 
stipulated specifications. It seems, therefore, 
that we either must fractionate the duty-free 
imported cresylic acid or use a domestic grade 
for manufacturing Saponified Cresol Solution. 
WiiiiaAM Dreyrus, Chairman. 
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PIERRE LEMOINE, INC. 
108 JOHN STREET NEW YORK, N. Y. ‘i 
Direct Importers of ti 
SPANISH ESSENTIAL OILS for the SOAP INDUSTRY Kg 
Malvarosa (Rose Geranium) Rosemary, Lavender Spike, Thyme (Red and White) :. 
; 
list h 
OIL SASSAFRAS ARTIFICIAL y el 4 
F ano 
SOAP COMPOUNDS for HOUSEHOLD and TOILET SOAPS cna 
ity O 
| Your 
heen 
Frozen Silicate ’ — 
Silicate of Soda freezes h a 
slightly below the freezing nee CVELY ae a 
point of water. When “N” facturer of soaps, that 
Brand freezes it separates disinfectants, clean- ie 
into thick and thin portions. ing compounds and | hs | 
If the entire contents of allied products in to sai 
> container ; re ~d its pa 
the container are warme ee ee a 
up to 1oo° F. and _ thor- buy 
oughly mixed, the resulting America every | no si 
silicate will have all the month ; heed 
properties which it had scling 
before freezing. of in 
>A dverlising ‘Rates on ‘Request al 
PHILADELPHIA QUARTZ CO. ) Le 
ac 
Philadelphia, Penna. 








136 Liberty Street 








| ie Se The DORLAND COMPANY? i 


New York City not hi 


a defi 











Lit will 
= - —— a ee Odo: 
| LIQUID SOAP BASE ) se 
HARD AUTO SOAP is Jo 
on soap |S 
| pe a ee Fe 


and it 


| CLIFTON CHEMICAL COMPANY, Inc. among 
| Clifton Building - 249 Front Street - New York Cit) | $30.00 





firms 9 














becom 





192} 


} 


m= 





City 


} 


_— 


= 


es 


~~ 


~— 


) 





1 


DECEMBER, 1925 


SOAP 67 





Report of Membership Committee 
(Insecticide Division) 


In the report of this Committee submitted 
at the mid-summer meeting, we pointed out 
that we had invited about one hundred firms 
to become members of 
the -\ssociation and 
while a number on this 
list have been eliminat- 
el for one reason or 
another we are. still 
working on the major- 
ity of this original list. 
Your Committee has 
been in more less 
constant touch with 
these firms by cor- 
respondence and has 
furnished them with 


or 


all the  imformation 
about. the Association 
that would be. of Joun Powett 


interest. 

We must frankly confess that the response 
has been nowhere near as great as we had 
anticipated, but your Committee feels obliged 
to say that it is through no lack of effort on 
its part. This is all the more unusual when we 
realize that the Association is such a good 
“buy.” Your Committee certainly knows of 
no similar value for $75.00. We have added 
afew members to the Association, but we had 
hoped to add a great many more. One con- 
scling fact is that we have disseminated a lot 
of information about the Association which 
certainly ought to do some good later. This 
seeming apathy on the part of prospective mem- 
hers is probably due in a large measure to the 
fact that the greatest development of the In- 
secticide industry has come about only in the 
last three years. Manufacturers have really 
not had much of an opportunity to formulate 
a definite policy in matters of this sort and 
it will probably take some little time for them 
On the other hand there is no better 
way for them to line themselves up with the 
progressive thought in the industry than by 
membership in the Association. 

Your Committee recommends that the As- 
sociation establish an Associate Membership to 
take in small concerns, suppliers of mterials 
used by the members and such other firms as 
may he eligible. This would open an avenue 
of considerable revenue for the Association 
and it is in accord with the general practice 
among associations. The dues could be about 
$30.00 per vear, and undoubtedly a great many 
firms would welcome the opportunity to thus 
hecome associated with us. It is to be hoped 


to do so. 





Classified Department 


Help Wanted—.\ plant in the Middle 
\Vest manufacturing a varied line of soap 
products and toilet preparations needs a 
working chemist—soapmaker, capable of 
producing high quality in liquid, paste and 
base soaps, clod made soap, shaving soap, 
shaving cream, etc. A permanent and de- 
sirable place for the right man. State age 
and experience and we will outline in detail 
by letter—Box 106, SOAP. 


Milled Soap — Soapmaker desiring to 
market milled soap under own brand, but 
without facilities for manufacture, is in the 
market for supplies. Can do a good busi- 
ness in this if quality and price are right. 
or further details, communicate with 
Calif., Box 107, SOAP. 

Bags, Burlaps and Bagging bought and 
Schwartz & Co., 303 Cherry St., 
-Wartzbag. 


sold. L. 
New York City. Cable address 


Harpix—\Ve are desirous of locating a 
supply of this material. If you can supply 
it or can give information about possible 
sellers communicate with Box 102, SOAP. 


Classified Advertising—Rates for adver- 
tising in this section,—5 cents per word, 
minimum charge of $1.00 per insertion, cash 
with order. Special rates for yearly orders. 


that the Association will take such action at 
this meeting if the change is deemed wise. 

Another suggestion your Committee would 
like to make is that the annual meeting be held 
in a different city each vear which of itself 
would be good advertising and would also serve 
to avoid the impression that the Association 
is in any sense local. For one thing we may 
be happy and that is that there are a great 
many prospects to work on and it is inevitable 
that the majority of them shall become mem- 
bers. The Association now seeks members, but 
the day is not far distant when this situation 
will be reversed. The Chairman of this Com- 
mittee wishes to make grateful acknowledg- 
ment for the very fine assistance given by Mr. 
Stone, also of this Committee, because it is due 
largely to his efforts that we can report any 
progress at all. We wish also to thank Mr. 
Cole for his unfailing encouragement and help 
during the vear and among the assets of the 
Association he looms very large indeed. 

JouNn Power, Chairman. 
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C ompany, 1 Gator 


1K 


FOR SALE 


Soap powder weighing, packing and 
sealing machines. 
Vertical screw crutchers. 
Iron and cypress tanks—all sizes. 
LYKOPON Strunz crutchers; glue kettles. 
Small remelters; Soap pumps. 
for Ralston soap press; Soap frames. 
Bleaching Soap Foot press; Wooden slabber. 
Power and hand-power cutting 
tables. 
United soap wrapping machines. 
Wax wrapping machines. 
24” and 30” Sperry filter presses. 
“Philadelphia Textile” soap powder 
, crystalizers. 
Samples and suggestions Double and single effect Swenson 
for using Lykopon will be , 
gladly sent upon request. 
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Dark greases which ordi- 
narily are not suitable for 
use in light soaps, are made 
available by the use of our 
Lykopon. 


evaporators. 
Glycerin distillation plant. 
Fatty acid distillation plant. 


a ~ Estate of Carl A. Lautz, 
fice. , =) al . 
40 North Front Street abe mm Wes 723 Ellicott Square, Buffalo, N. Y. 


PHILADELPHIA 























99% Guaranteed : 
a are not siete MAILING LISTS 


with a firm making soaps, 


diz -nfectants, cleaning NATIONAL State 
and Local lists 


of names covering 
products and you want Business Concerns, 


a copy of SOAP every Professions and In- 
month, starting with the dividuals. 

December issue, send us Multi-Typewritten Letters 
your check for three Addressing - - Mailing 
dollars now / = 


compounds or similar 


ROSS-GOULD CO. 
THE DORLAND COMPANY Tenth & Olive Streets | 
136 Liberty Street New York City St.Louis - Mo. | 


























